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KELLY TURSO :: Photographer 
Kelly Turso graduated from the University of the Arts in Philadelphia 
and instantly began a career of shooting people fora living. She has 
published one book with a second in the works. When camera not 


in hand, she can be found hitting balls against walls trying to relieve 





some of her hyper active energy in a game called Squash. Besides 
those two activities, Kelly likes long walks on the beach and dinners 
by candle light 


AMBRE JURYEA :: Reviews Editor 
Ambre is a junior at Albright College where she studies sociology and 
communications. She has a little aquatic turtle named Aloyisius and a 





big desert tortoise named Homer. This Halloween she will marry 


Mr. Donnie Amole and will become Mrs. Ambre Juryeamole.,. maybe 


EMMA HERNANDEZ :; Contributing Writer 

Emma is a 22-year-old redhead from Staten Island, N.Y. She talks 
fast, gi 
She likes commas, gang vocals, and leopard print. But hates capital 
letters, spiders, and getting lost in New Jersey. New Found Glory 
makes her happy 


sles constantly, and can probably drink her weight in coffee 





JOSEPH GAME: :: Staff Hhustrator 

Apart from his awesome name, Joseph is also known by underground 
I I t 

urt groups as Chogrin or Guayapizco. Since the age of 5. he’s hada 


faseination with drawing, animation, Ghostbusters, video games 





comics, toys, history, and outer space. All in which he blends to 
create his unique styles you see today at chogrin.com. Joe is also the 
co-founder and editor-in-chief for the emerging Autumn Society 

of Philadelphia (theautumnsociety. blogspot.com), a group ol 
[llustrators taking over Philadelphia, and soon the world! 


(IM DURNING 


lim lives and works in Philadelphia. His artwork is composed of 


Staff (hustrator 
traditional drawing. new fangled digital techniques, and his love 
of ancient carvings, fables, and nature, He spends his days staring 


at glowing rectangles, drawing, and doing crossword puzzles while 













sipping colfee See more of his work at timdurning.com 


MIKE LELLO :: Staff Writer 

While Michael Lello’s music collection runs from Sinatra to Slayer, 

he isn't too cool to acknowledge his love for bands he grew up on 

like Poison (pictured here with Poison Bassist Bobby Dall). Lello 

is the editor of the Weekender, an alternative weekly in Scranton 
Wilkes-Barre, Pa.. and writes for publications like Wonka Vision and 
PopMatters.com 
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SUBSCRIBE TODAY AND WIN 

A LIMITED-EDITION COPY OF 
WONKA VISION #42 
AUTOGRAPHED BY 

FAT MIKE (NOFX), 

TIM MCILRATH (RISE AGAINST), 
JUSTIN SANE (ANTI-FLAG) 

AND THE LEGENDARY 

BILLY BRAGG. 





Since January 2009; the Wonka Vision staff have been putting 
together the best limited-edition contest we ve offered ina 

long time. It only took 8 months but we eventually got all 4, band 
members on the cover of Wonka Vision #42 to each sign 20 copies 
of the magazine. These 20 copies of Wonka Vision #42 are signed 
by Fat Mike (NOFX), Tim Mcllrath (RISE AGAINST), Justin Sane 
(ANTI-FLAG) and the legendary BILLY BRAGG. 


10 OF THESE 20 LIMITED-EDITION MAGAZINES ARE UP 

FOR GRABS and every person who subscribes to Wonka Vision 
between October 1st, 2009 and March 1st, 2010 will automatically 
be entered in the contest. Ten lucky winners at random will be 
announced March 15th and will each receive an autographed, 
framed copy of Wonka Vision #42! 











The Devil Came 








ANTI-FLAG 

The People 

or the Gun, 

Blending the best 

of first generation 

punk-Stiff Little 

Finger’s emotional 
punch, The Clash’s political consciousness. 
The Pogue's fraternal anthems, and the 
Pistols’ rage, alongside your favorite 
teacher's avid desire to educate, Anti-Flag 
battle to ignite a global revolution by the 
people for the people. With the blazing Gun 
they will surely succeed. 
{Side One Dummy Records, anti-flag.com] 
wwwww 


NOFX 

Coaster 

Twenty-five years into a 
landmark career. NOFX 
is still razor-sharp and 
still fun. With songs 
like “First Call” and 
"Creeping Out Sara,” in which Fat Mike 
suggests a threesome with Tegan and Sara 
Quin, the band reminds us that punk can be 
political, relevant — and downright silly. 
[Fat Wreck Chords. fatwreck.com] 
wwwww 
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A RISE AGAINST 


y Appeal. to Reason 


Despite the aggression 
and the subject 
matter—" Hero Of War” 


* brutally chronicles 


asoldier’s tale 


from recruitment pitch to committing 
atrocities on prisoners of war—Appeal 

To Reason is not a bitter album, Vocalist 
Tim Mellrath infuses the 13 tracks with a 
sense of urgency, but it’s a hopeful one. 
[Interscope, interscope.com|] 








| Win an XBOX anda 
Nintendo DS System! 


-Courtesy of Tooth & Nail + hes Il Records 
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INTERNATIONAL 
RATES (4 Issues) 


(US Currency Only) 
Canada & Mexico: $25 
Elsewhere: Surface: $35 
Air: $65 


BILLY BRAGG 


Mr. Love and. Justice 
With a renewed focus 
on roots rock, thanks 
in part to Robert Plant's 
recent foray, let’s not 
forget Billy Bragg, who has been combining 
authentic British punk with folk music for 
30 years. Here, he merges jaunty pub fare 
with Mermaid Avenue-esque folk, and it’s 
all in his distinct style. 
[Anti, anti.com] 
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EDITOR'S LETTER 


BY JUSTIN LUCZEJKO 


2009 HAS BEEN A 
TOUGH YEAR TO 
SEEK OUT HARD 
TO FIND ANSWERS. 


I've been to more surgeons in one year 
than I’ve seen my entire life. And after 
this issue goes to press, I'll be pulling the 
hat trick for surgeries in one year. Amidst 
all this fear and uncertainty, I’ve kept faith 
that when you're forced to deal with 
something out of your control, something 
SO piss-poor that it rattles anyone you 
meet because they simply don’t know 
what to say; | keep faith that the scales 
will soon balance. 

In dog years this magazine is 
approximately 91-years old and every 
single time it stares up at me with those 
big puppy dog eyes, wagging its tail, | 
can't help but cave in and buy it the best 
treats money can buy. It’s always been 
there for me and | owe it more than | can 
explain in 800 words. 

Twelve full years and the magazine has 
always allowed me to deal with doctors, 
hospitals and surgeries while I’m sick. It’s 
always been my place to hang my hat. Two 
months away from year number 13 and 
another issue closer to the big #50; Wonka 
Vision #45, an oxymoron itself, chewed 
on my favorite pair of shoes the past six 
months but sat patiently for me by the 
door waiting to take it out for a walk. And 
now, after all the wagging and waiting, 
the release date is here and life is weighing 
heavy on my mind, all ill at ease, after the 
Evil Empire knocked my beloved Phillies 
out of the World Series. The media starts 
talking “dynasty” and those of us in Philly 
don't really know how exactly to react. 

Eh, who am | kidding, the World Series 
champion hats were fucking ugly this year 
anyway! 

The Art & Toy issue has easily become 
my favorite issue of the year for more than 
obvious reasons — we get to play with 
toys, write about toys, and hang out with 
toy makers. It’s a nice change of pace. But 
while it's a change of pace from the rest 
of the year, our Third Annual Art & Toy 
Issue featuring former Tooth & Nail Records 
recording artist Mae on the cover has a 
serious side to it as well, an extra spin of 
“faith” tipping the scales if you will. 

The 4-foot wide, 3-foot tall Lego house 
Mae is shown building on the cover was 
created and donated to Wonka Vision for 


this issue's cover by world-renown Lego 
Artist, Nathan Sawaya (brickartist.com, see 
Page 34). There is a healthy collaboration 
between Toys, Music and Humanity that 
stems deep from this issue as Mae's Lego 
Photo Shoot is a play on real-life events. 
The band actually built a real home for 
Rhonda Floyd and her three children 
in Newport News, VA with Habitat for 
Humanity. The band’s goal was to raise 
$65,000, in completely D.I.Y. donations 
fully funded from profits of a new song, 
released monthly via the band’s website. 
The purchase of these songs by the global 
Mae community not only cemented the 
bands goal but it created a direct link in 
ethical beliefs between Wonka Vision 
Magazine and Mae; we knew immediately 
that they were going to be on the cover of 
our Art & Toy issue. 

Wonka Vision feels privileged to be 
a part of Mae's journey in helping the 
Floyd family and now, in someway, we 
are asking that you can help give back to 
Mae after they went through some truly 
unfortunate events. It occurred right here 
in Philadelphia to top it off. On Nov 5, Mae 
awoke to discover that their van and trailer 
which included all of their instruments, 
equipment, merch and lots of personal 
items, was stolen. In a statement released 
on the bands website, Mae humbly 
stated, “We suppose that after touring 





for eight years this sort of thing is bound 
to happen.” No one deserves to have this 
happen to them and Mae have given so 
much of themselves over the past year. So 
we're asking if you can help the band get 
back on their feet. It would mean a lot to 
the band and everyone at Wonka Vision. 
Donations are being accepted at the 
following website: www.bit.ly/maedonate. 
Last thing and then I'll shut up and let 
you read the magazine. ..Enjoy the issue. 
Enjoy the toys, the writing, the fantastic 
illustrations, the photos and all of the great 
stories inside. It’s all about the message. 


Yours, Sincerely Yours, 


Justin Luczejko 
Publisher | Editor-in-Chief 
Wonka Vision Magazine 


PS: | want to send a heartfelt THANK 
YOU to the following companies for 
helping Wonka Vision #45 get to press: 
7th & Bleeker, Body Art Forms, Chocolate 
Lab, Dark Moon, DKE Toys, Duncan 
Wilder, Enjoy the Ride, Fat Wreck, Icon 
Omni Media, Learning Curve, Lujo, 

Mobi Technologies, MuSick Recordings, 
Nathaniel Sutton, No Sleep, Passion Brand, 
RevHQ, Saddle Creek, Side One Dummy, 
Smog Veil, Tooth & Nail, Varese Sarabande 
and Wednesday Records. & 
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FourYearBeard & The Colombian Ga-Ga Diaper Dealer arrive January 6th 2010 ae mak A) (J 
Courtesy of 7th & Bleecker LLC. Available through iTunes, AmazonMP3, Rhapsody and much more. Ty & piece mak 
For more information and 7&B gear please visit 7thandbleecker.com 

Check out our other artists as well at www.myspace.com/seventhandbleecker ARS, ENTERTAIN @ AURAL INSANITY 
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The Best Source For Independent Music. -Veurela- pamenne le 
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Everybody's Scene tells the story of a small punk and hardcore music 

club in suburban Connecticut from 1982 through 1990. You may 
have heard some Anthrax stories and seen the zebra 

striped walls in countless photos. Everybody's Scene Dp» 
brings you the inside story and never before seen j 
photos from the owners, bands, friends and patrons. aUTTER 


PRESS 
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A GENERATION OF ENTITLEMENT TAKES ON THE RECESSION BY G. W. MILLER III 
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Illustration by Enrico Botta 


LUNCH WITH MY 
GRANDPARENTS 
often means splitting a can of soup 
among the three of us, maybe a bologna 
sandwich (one slice only) and sometimes 
a banana or a can of peaches. It’s 
amazingly cost effective-the three of us 
eat for less than five dollars, if that. 

Dinners aren‘t much different. 

In their modest little home (maybe 
1,000 square feet total), my octogenarian 
grandparents live comfortably without 
extravagance. There's no plasma TV, 
no “great room,” no stainless steel 
appliances. Nothing in their house has a 
brand name you'd recognize. 

Their very existence defines frugality. 

Yet, photographs line the walls, telling 
the story of lives well lived—the occasional 
cruise, weddings, family gatherings, my 
prom picture from 20 years ago. 

My grandparents were teenagers 
during the bulk of the Great Depression 
of the 1930s. They struggled to survive, 
dropping out of school and doing 
whatever jobs they could find in order 
to make ends meet and put food on the 
table. My grandfather ventured from the 
East Coast to the blazing hot Southwest 
where he built roads with the Civil 
Conservation Corps, part of Roosevelt's 
New Deal program. Then he fought in 
the war while my grandmother worked 
back home in the factories. 

Those hardships shaped their lives, 
and their values. Even now, they savor 
every penny they earn, they don’t waste 
a thing, and they fully experience every 
minute (though their experience today is 


often evidenced in their near 
constant bitching). 

| can’t help but wonder whether 
people now will learn from our current 
difficult economic times and live 
more humbly? 

Will increasing prices, decreasing 
employment and the overall financial 
collapse make people change their 
spending habits, their lifestyle and their 
appreciation of life? Will society finally 
shun expensive monster trucks in favor of 
mass transit or two-wheeled manpower? 
Can we finally quit the “keeping up with 
the Joneses” routine and simply enjoy 
what we have? 

Or are we beyond evolving, our minds 
permanently corrupted by the egocentric 
music videos and vapid television where 
all things are big and shiny, the fashions 
are the latest, and the attitude is haughty 
beyond reproach? 

Maybe I'm just getting older, but | fear 
the latter will prevail. 

| was a classic Gen-X kid, the son of 
divorced parents who worked all day. 
| came home from school to an empty 
house where | entertained myself. There 
was no one around to influence me so 
my imagination ruled. Books and TV 
and music-—really loud music-were my 
guidelines. But the best stuff flowed 
from my head-I'd draw and write and 
explore ideas. That taught me to be 
independent, to take care of myself and 
to think on my own. 

Money never meant much to me 
because | never had any. Marriage 
wasn’t an institution since my parents 
were divorced (my father ultimately 


marrying four more times). I've never 
been especially confident, but as an 
independent person, | never much cared 
what people thought about me anyway. 

The Millennial Generation, it 
seems, were raised by parents who 
were appalled by latchkey kids like 
myself. Rather than let children fend 
for themselves, the Millennial parents 
nurtured their kids, constantly 
reinforcing the positives, a trend that 
introduced soccer moms, trophies even 
for the losers, and the modern-day 
helicopter parents. 

The result is a generation that thrives 
on praise, almost expecting it. They 
assume that everything they do is 
perfect, and constructive criticism is an 
insult. The Millennial tend to believe 
they can achieve greatness simply by 
being themselves—of course they'll be 
rich, beautiful and famous! 

Their sense of entitlement will make 
it difficult to go solo in this recession. | 
predict that many recent college grads 
will be camping out with Mom and Pop 
for a while in the immediate future. 

It could be humbling. Or it could 
make them even more pampered. 

What qualifies as a “success” these 
days has been influenced by the awful 
contemporary values that shaped the 
Millennial. Greatness as a birthright? The 
person with the most money is the best? 

Talent won't make you an American 
Idol winner. Intelligence won't get you 
on the cover of TIME magazine. 
Genius-the product of talent plus 
intelligence and vision-isn't championed 
in public anymore. Instead of Dylan 
or Springsteen, these days we get 
Lindsay Lohan. 

The world ebbs and flows—we go from 
general prosperity to intense divisions 
between the haves and have-nots. We 
go from peace to war, to relative peace 
again-if only temporarily. 

| like the way music evolves with each 
generation, the sounds symbolizing the 
sentiments of the time. During the most 
difficult periods of the 20th Century, 
the greatest music evolved. The blues 
grew from the Depression. Rock was 
born out of mainstream rebellion. Punk's 
anger rose from the frustration of ‘70s 
economic divide. Rap originated from 
similar causes. 

In the end, | think this economic 
crunch might be a good thing. It will 
slow down our greed (hopefully), our 
arrogance (probably not) and our mass 
stupidity (please?). It will force people 
to see life beyond the dollar signs and 
appreciate the amazing gift of life. 
There's beauty in simplicity. 

It may take another generation before 
these lessons kick in. 

In the meantime, I'll be making peanut 
butter and jelly sandwiches. @ 


SIE (MIS 3 WS (SISCN4ee OLSON 


SITIEVE CONTESE& THE CRAZY TRUTH 


wurrom 


AVAILABLE NOW ON 228 





EEE EEEEEEEEEEREREREREREREREREREREEEEEEEEERERE' 


BBREUEBBS 














MARIO 1985 MARIO 1993 


GAME CHARACTER EVOL 





SOMETHING OLD, SOMETHING NEW 


R.1.P. PHILLY EDITION BY JACK FIRNENO 


No, | don’t think my local music scene is dead. But I've 
been lax getting into new bands, and now most of my 
favorites are gone. My New Year's resolution was to get 


MARIO 2009 
IONS 


back in the groove, but I’m still not ready to let go of 


some of the bands | loved and the music I'd be inspired 


to revisit after their shows. 


This Radiant Boy: Proud to Be a Chemist 
and The Who: Live at Leeds 


Brass: Set & Drift 


and weirdo sound effects. 


Check them out here: 
myspace.com/trb 
myspace.com/brasslungs 





Anyone can ape Peter Townshend's simple, yet 
effective, guitar work, but it takes a special kind of 
crazy to pull off the manic, spastic rhythm section of 
Keith Moon and John Entwistle without sounding 
amateurish. | miss these guys. 


and Genesis: A Trick of the Tail 

Brass lived in the sweet spot that everyone's least 
favorite prog-turned-soft-pop outfit hit for just one 
album. The musical wankery is reeled in without being 
dull, and the songs are dramatic and charging without 
being overstated and corny. 


One Star Hotel: Good Morning, West Gordon 
and Wilco: Yankee Hotel Foxtrot 

One of Philly's finest takes on the alt-country vibe. A 
potent mix of bittersweet and soaring melodies fills in 
the gaps left by Jeff Tweedy’s foray into studio tricks 


These guys may not be taking the stage anymore, 
but their music is still kicking around online. 


cdbaby.com/cd/onestarhotel2 & 


CHORUS of ONE RECORDS 


aims high... BY DAN BRIAN 


The borders on our maps remain clear, but the lines 
between the world’s cultures are blurring into one, 


single McDonald’s mowing mess. 


easiest way possible. 


Americana vibe 







bands he has signed are universal and they‘re going to get it out the 


All Character Evolution illustrations by Joseph Game 









Boozed, one of the label’s biggest acts from Germany, emote an 
ith a G&R kick, while Reaching Hand, from Portugal, rocks as hard 
any hardcore act on the scene. More of the same.. 
more info, go to: myspace.com/chorusofonerecords & 


. Mission accomplished. 


Hotspur PressKit by Y&R Designs 


SOMETIMES YA REVIEW 
THEIR PRESS KIT INSTEAD: 
INTRODUCING HOTSPUR 


BY LANSIE SYLVIA 


One great thing about having a thriving indie music 


scene in America is that there are litera ly thousands 


of bands for every musical taste. However, this 
healthy competition means that the only way for a’ 
new band to cultivate interest from magazines and 


labels is to send out a creative press kit. 





“Introducing: Hotspur” is a press kit made by artists who are 


tired of the standard photocopied band bio. 


That's great! Screw conformity! | hate blue neon copy paper, too! 


But come on now: a Hotspur Mad Lib, AND a Hotspur 
True/False Quiz AND two fake Admit One Hotspur Tickets AND 
a Hotspur track-listing WordFind AND Hotspur cutout dolls on a 


pop-up stage? How much time do you think | have? Stop treating 


me, the professional journalist, like I'm 12 and can be dazzled by 


cardstock paper and a color printer. 


For this many physical pieces of matter, a hand-tooled aesthetic 
. something with 


is crucial. | want screen-printing, letterpress... 


soul. Otherwise, | feel as though I’m looking at the freshman 
year-end project of a graphic design major in art school. 

For Hotspur, any originality in packaging has been obscured 
by overwhelming kitsch, and it’s soured my initial impression 
of the band. For more info, go to: hotspurmusic.com ® 


Illustration by Lindsay Petrick 
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ALBUM ARTWORK REVIEWS: 
SOMETHING DIFFERENT OR JUST MORE 
OF THE SAME? sy LANsIE syLvVIA 

When CDs eclipsed vinyl as the media-format ‘du jour’ in our 
auditory nation, large-scale artwork and the superiority of 














sound quality saved records from going the way of eight-tracks. 


In the modern digital age, MP3s have become the dominant 
media format. What shall save CDs? Original artwork! 


1. ON ENSEMBLE Ume in the Middle A canary-yellow printed 
transparency encircles the On Ensemble’s Ume in the Middle, and 
while it’s a nice touch, | can’t help imagining this cover ending up in 
the trash due to its flimsy nature. However, the rest of the packaging is 
dead-on. The color palate (a mix of bright cyan, army green and deep 
brown) feels both organic and contemporary. A circular cut out from 
the insert reveals the pleasing green tone of the underlying CD and the 
graphic design on the tiny type is laid out well and visually cohesive. 


2. ASHTRAY The Power of Positive Thinking The band Ashtray 
has included an actual, real-life cigarette within the spine of their 
album, The Power of Positive Thinking. Other than wondering where 
Wave brand cigarettes come from, I’m disinterested. The CD art is 
boring and the insert layout seems amateur. 





~ fittle substance. Yet, a detailed look within the CD insert reveals a band 
intent on a thorough presentation of style. The smooth, matte sheen 
ei, vellum lends an Hat mystery to yet another band portrait. 





magenta type elie are well paced and lend ae to otherwise 
ordinary photography. The band made excellent design decisions, and 
their aura is decidedly sexier for it. ® 





JUST BLOW IT: THE NINTENDO 
MYSTERY OF OUR TIME 


BY JASON GARDNER 

All of us fortunate 20-somethings are familiar with the 8-bit relic 
known as Nintendo. 

But you wouldn't get a crack at most of your games now without 
a little trick we'll affectionately call ‘the blowjob.’ Simply put, if the 
game doesn’t work, you blow into the open part where the cartridge 
and game meet and *ta-da* the game magically works. 

But why? 

Some say your breath is actually causing a ticking time bomb to 
manifest itself on the game due to moisture in said breath. Others 
think the air cleans away the dirt and dust to make love blossom 
between said cartridge and the console. 

Some call the blowjob a myth, while others find it to be a legend 
worthy of tales for generations. Either way, it arguably is a time-tested 
method for solving problems. Nintendo messed up? Blow in it. Food 
too hot? Blow on it. Can’t put out a bonfire? Don’t blow on it-a lot. 
(Oxygen fans the flames)... With most things, what can't be solved by 
a little burst of hot air? 

Whether it works or not, we may never know. But that little trick 
helped us dust off classics like Maniac Mansion and Contra for 
and hopefully many more years to come. ® 
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RALPH BAER, THE FATHER OF 
THE VIDEOGAME INDUSTRY. 
OR, IF YOU PREFER, THE CREATOR 
OF ALL THAT'S GOOD IN THE WORLD 
BY BEN TANZER 
As the visionary behind PONG, Ralph Baer is arguably the creator of 
all that is good in the world. 

Before 1975, if you were stuck at home, you were lost. There was 
no Internet, no iPhone and nothing to do. 
But that was before PONG. PONG was mesmerizing, and PONG was 
life changing, and once it begat Atari, boredom as we had once 
known it ceased to exist. 
As Baer recently told us, “| am the original inventor of console 
videogames, which dates back to 1966, fully six years before the 
Atari Pong arcade game was first produced. (The Atari PONG game, 
in any case, was a copy of the ping-pong game that could be played 
with the Magnavox The BrownBox prototype for the Magnavox Odyssey 
Odyssey game console (released 1972), the predecessor to the Atari home console. 
of 1972 which in turn 
was a production 
version of the “Brown 
Box” game which | built 
in 1968). That makes 
me the creator of the 
videogame industry, 
not of Atari.” & 


Atari BrownBox Photo by George Hotelling, licensed under Creative Commons Attribution ShareAlike 2.0 License 
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Illustration by Julie Laquer 
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GUITAR HERO: WORLD TOUR 


BY DAVONNE ARMSTRONG 

Imagine you and four friends are in a rock cover band. You've been 
invited to go around the world to play tons of venues-some legendary, 
some underground-for millions of fans. With the promise of appearances 
by Sting, Zakk Wylde, and Ozzy Osbourne. 

Yes, an opportunity of a lifetime. An opportunity that only World Tour 


can simulate, because, honestly, do you think Sting would show his face on 


stage while you butcher “Don't Stand So Close to Me” with your inability 
to stay in tune? 

With this version of Guitar Hero, there are plenty of surprises to keep 
the band on edge, such as a drum battle with Travis Barker of Blink-182 
and a guitar stand off with Black Label Society's front man. 

The graphics are crisp, and the instruments are 
extra sensitive. And as usual, Activision 
delivers a choice set list of classics, 
as well as modern rock singles. Some 
advice: play Van Halen’s “Hot For 
Teacher” on medium; you'll never beat 
the game otherwise. 

For more info, go to: guitarhero.com & 


cay 


POWER-UP THE 
POLITICALLY INCORRECT 
WITH VIDEOGAME THEATER 


BY DAVONNE ARMSTRONG 


WARNING! 


If you are expecting a wholesome show about the history 
























of your favorite video game characters, you are greatly mistaken. 





LYRICAL MEDICATION: 
FEATURING VIC RUGGERIO 


BY ANGELA LUCZEJKO 


For many of us, lyrics are our antidote 
to the toughest situations. 


Can you remember the song you listened to 187 times when 
your seventh grade crush broke your heart? You can easily 
remember every single lyric, but you don’t even remember their 
name. Every issue, we will take a look at a specific artist and 
chime in with that song, which had the power of taking us into 
another state of mind. 

This issue, we take a look at the James Dean of ska himself, 
Mr. Vic Ruggerio of The Slackers. 

After cementing himself as a musical presence in over 95 
releases, 10 of them being his own solo work, and swooning 
guys and girls alike with that amazing New York voice; Vic's 
lyrics have always seemed to be the lynchpin in creating that 
moment eternally ingrained in your memory. The following 
comes from Ruggerio’s recent solo release, Something in My 
Blindspot, and is for any of you who kept up hope that there 
was someone out there who'd come around and not make us 
feel so alone. 





I waited long when there was no one there for me. 

Theld your hand down there when no one else could see. 
Kissed your lips and with them I swore, 

I'd always be there for your vacant stare. 


When I said these words, I thought you may have wept. 
That dreaming was the only reason that I slept. 

And boredom was the only company I kept. 

Except for your vacant stare. 


- Vic Ruggerio & 


From the creators of Crank Yankers, Team America, Jimmy Kimmel Live, and Free Style 101, VideoGame Theater 
is a politically incorrect account of what videogame’s greatest would have done with their free time... if they were muppets. 

Whether it's Pac-Man’s pill-popping bad habits or Frogger’s suicide mission to destroy the U.S., VideoGame Theater is exactly what you would 
expect to see late at night on Adult Swim—a chronicle of hilariously inappropriate activities for a gamer with slightly skewed humor. 


For more info, go to: videogametheater.com # 
































THE STRANGE 
GERS BY JASON GARDNER 


disarmed missiles to empty Wii boxes, just about 

you can think of has been unleashed onto 

g pack rats and unsuspecting buyers through 

eBay. Ever been through the ranks of the site’s “Weird 

| Stuff” category? Let us take a quick gander at some of 
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Illustration by Jason Pena 


the bizarre things on the block today... 


1. POTATO CHIP SHAPED LIKE THE DEATH STAR 
Complete with highly-priced shipping so the chip makes 
it in one piece. Does not come with now destroyed 
“Millennium Falcon” companion chip. 


2. “HORNY” EGGPLANT 
Comes sporting serious eggplant wood. 


3. TUMBLEWEEDS 
Straight from California. 
The deserted streets of L.A. to be exact. 


4. VINTAGE 12-STRING AIR GUITAR 
Comes with case, book, spare strings and cables. 
_. In flawless condition no less. Proceeds go to charity. 


5. A WALMART NAME TAG 
Benefits and overtime still not included. @ 








1 Bhaing nas ended on this tom. 
Potato Chup that lok tke the Death Star 


08, 200 verse POT pat Set pote 


1 Bid See nae 


| 
| 
. 
Potato Chip that looks like the Death Star Seller into 
| gue US $0.99 
1 





FALLOUT 3: FIVE HELPFUL HINTS FOR THE POST-NUCLEAR COLLEGIATE 

BY ANDREW STILES 

With all the madness that goes on in day-to-day life, one can’t help but think about the end of the world while driving to 
work, studying or eating breakfast. 


“Would | be able to make it in the shattered landscape?”, “Would | wind up as mutant food?” Using Bethesda Studios’ Fallowt 3 as our model, there are 
some very reasonable things to consider when daydreaming about the apocalypse. Wonka Vision Magazine's “Best Game of 2008 & Best Downloadable 
Content of 2009,” Fallout 3, is so lifelike, that once you emerge from your Subterranean Vault, many things begin going through your mind. Where are 
you going to find food? Shelter? Protection? 


4. In spite of your lack of an engineering degree, with the end of the world and all, making a flaming sword out of lawnmower blades and a gas tank 
is obviously a priority. At bare minimum, for survival, you'll need a bludgeoning tool with a cool name (i.e. Board of Education = yes!). 










2. Apparently children in the future are indestructible and have been forced to use firearms. Try your best to be friendly! 


3. Please drink water strategically. 200-year-old standing water from a sink is MUCH better than the same radiated 
water in the toilet next to it. (You should really be shuddering at either prospect). 


4. There MUST be a functional dirt bike somewhere; good for hunting, escaping and expedient decapitation with your flaming sword. 
...and every one of them (and there are quite a lot), stored nicely in various garages... are ALL broken. Too bad. 


5. lf confronted by huge angry horseshoe crabs, aim for the eyes, nose and mouth. Apparently, radiation 
Hopefully, as you head out into oblivion, these helpful hints will get you thinking out of the box. As we've 


For more info, go to: fallout. bethsoft.com & 
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A FASHIONABLE CALL 
TO ARMS BY: EMMA HERNANDEZ 


Joe Moxley and Mike Herrera (MxPx/Tumbledown) are taking 


2007 with plans to design clothes they could wear proudly, in hopes 
recruit music-loving fashionistas. 

And they succeeded. Say Anything and Amber Pacific rock Legionnaire 
onstage, and loyal fans are known as the Legionnaire Army. 

“It's a great feeling knowing [bands] are wearing our gear because 
they want to,” Moxley explains. “Because they like the fit, style, and 
what we stand for.” 

Legionnaire stands for quality. The designs are inspired by music 
and old-school tattoo art, from traditional sparrows to inspirational 
quotes. Moxley and Hererra’s DIY approach is what makes Legionnaire 
unique-each piece is hand-screened in the states, right from Moxley’s 
own garage. 

The most rewarding part of running a DIY line? “Knowing we, 
along with friends and family, make this happen.” Moxley says. 

For more info, go to: legionnairearmy.com & 


AGGRONAUTIX 
MINIATURIZES MAYHEM 


BY RYAN J. PRADO 

Connoisseurs of punk rock bobbleheads have a new altar 
at which to worship. And who better to bow down to than 
a self-professed messiah and a Dutch Hercules? 

Aggronautix is ushering in a revolution of 
“Throbbleheads”— so named, says Clint Weiler, “because 
these little fuckers are a throbbing piece of plastic punk rock 

nergy!"— with two controversial muses for their inaugural 

ucts: underground icons GG Allin and The Meatmen’s 
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ed to do something that was more underground, 
irty, and hardcore,” says Weiler, the man behind each 

Throbblehead concept. “It doesn’t get more hardcore 

than GG.” 

In the next few months, Aggronuatix will veer farther off 
the beaten path, with a double Throbblehead, featuring 
Dwarves’ Blag the Ripper and HeWhoCannotBeNamed. 

But when it comes to making toys with over-sized heads, 
can you really top a blood-splattered, crust-punk icon? 

For more info, go to: aggronautix.com. = 





clothing lines to the next level. They started Legionnaire Apparel om 
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TOP 10 TOYS FROM THE ‘80s 


BY BEN TANZER 

Ah, the ‘80s, bad hair bands and Ronald Reagan. 
Luckily, there were also toys, and for that, we are 
eternally appreciative. What follows is one survivor's 
Top 10 list. 


1. There was Nintendo and then there was everything else. If 
you doubt this, rock the Mario Bros./Duck Hunt dual game 


and then give us a call. 


2. Rubik’s Cube. Enough said. No really, there is nothing else 


| need to say about this. 


3. Nerf anything, though the boomerangs did have an 
annoying habit of landing on the neighbor's roof. 


4. Besides Dep, the Slip ‘n Slide may be the single greatest 
product to come out of this decade. 


5. Hackey Sacks. Stoners united and fans of The Grateful 
Dead suddenly had something to do in the parking lot 
before shows. 


6. Since we were all making mix-tapes in the ‘80s, let's go 
with a compilation tape cassette for #6; Teddy Ruxpin, 
He-Man, Cabbage Patch Kids, Rainbow Brite, 

1987 Topps (with those beautifully ugly brown borders), 
Glo Worm, Slap Bracelets... all while watching 
Punky Brewster! 


7. There you were lying on the floor with nothing to do. But 


then you picked up the freakishly addictive, multi-colored, 


sea urchin-like Koosh ball and life was good again. 


8. Before there were Transformers there were Micronauts. 
All hail the Micronauts. 


9. While you rocked the Easy Bake Oven when you found 
yourself dying for a small, gooey chocolate cake; ovens 
weren't only used for miniature food in the ‘80s. There 
wasn't much better than spending the day with a hot 
400 degree oven and a handful of Shrinky Dinks; be it 
Smurfs OR Ninja Turtles. Your preference. 


40. Wrist Racer. Not sure why these were fun, 
they just were. & 





Illustration by Devin McGrath 
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© Cost effective 500 unit runs 


e Easy online price calculators 
and online ordering 


e Custom stuff is our speciality 


e Guaranteed 5-7 day turn on 
rush orders 


® Price match guarantee 


CDS & DVDS / SHORT RUN CDS & DVDS / AUDIO MASTERING 
POSTERS / SILK SCREENED T-SHIRTS / DROP CARDS / WEB STUFF 
DIGITAL BOOKLETS / DIGITAL DISTRIBUTION / CD & DVD AUTHORING 
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SOUNDBITES 





THE UPRISING 


LABEL: Long Live Crime Records (longlivecrimerecords.com) 

WHAT WE WON'T EAT ON THE ROAD: | think the worse thing | ever 

had to eat on tour was an old moldy bread.and rancid meat sandwich. 

| was starving... and had a couple of bites... NOT WORTH IT... 

WHAT WE HATE ABOUT SUMMER TOURING: The heat in some of 

the southern states just sucks. [We're] not really used to it, being from 

Orange County. fi i 
THINGS WE DON’T GET ENOUGH OF WHILE TOURING: ; BH 

Showers and clean underwear!!! 

WHAT WE DO ON THE ROAD: | like to read. We also listen to a lot of 

the music for the bands we play with locally. And of course we all make i 

fun of Crabby. Net on | 
FUNNIEST/WORST BUMPER STICKER WE'VE SEEN ON THE ROAD: Pes eae i e 

Can't think of any good ones. | guess we don’t really pay that much attention ssp ssscsdcddddcaccddcddddddcdcdddddds 


to them. 
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LABEL: Lujo Records (lujorecords.com) 

WHAT WE EAT ON THE ROAD: The most usual tends to be Taco Bell, 
unfortunately. But the favorite is anything home-cooked. French Toast! 
ACTUAL MYSPACE COMMENT: My (Joey Cook) favorite one is probably just 
two pictures beside each other. The first is a guy with glasses and big teeth 
giving a big smile. The second.is a curb after someone sneezed blood on it. 
WHERE WE LIKE TO PLAY: So far we've only played once in Ypsilanti, 
Michigan. But even if we'd played a thousand cities, that one would have 
been the best. 

WHAT WE DO ON THE ROAD: Drive and read Harry Potter. 
FUNNIEST/WORST BUMPER STICKER WE'VE SEEN ON THE ROAD: 

Calvin peeing on the words “Coward Terrorists.” 
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BALANCE & COMPOSURE 


LABEL: No Sleep Records (nosleeprecs.com) 
WHAT WE LIKE TO EAT ON THE ROAD: Pizza and Fluffernutters. 
WHAT WE HATE ABOUT SUMMER TOURING: Sweat, smelling horrible and the sun. 
OUR FAVORITE SUMMER PAST TIMES: Cool showers, rope swings, 
relaxing, wiffleball, riding bikes and skateboarding. 
WHAT WE DO ON THE ROAD: Sleep, party and standup comedy. 
FUNNIEST/WORST BUMPER STICKER WE’VE SEEN ON THE ROAD: 
“Honk if your pussy’s wet.” 


Villy, 
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LAST MARTYRS 
OF A LOST CAUSE 


self-released (myspace.com/lastmartyrsofalostcat 














d-past 
with-spicy-hot-peppers dish provided te y ashow promoter in 
Dudes just dudes, hangin out, havin fun, 
that’s what life is all about!’ 

Getting a good etl rest! One time, we slept in 
sleeping bags on the floor of this house where there had to be roughly 1,000,000 bird 
in cages, chirping all night long 

In our old van, we'd watch the same old VHS 
tape er and over (Mostly TMNT and Beverly Hills Ninja) 





Jot down to the Virginia area, we stopped at laffle House and sav k up 








trucks with various versions of the tacky confec lag “The South Will Rise Again 


stickers. Classy. 


BUSDRIVER 


LABEL: Anti (anti.com) 

WHAT | WON'T EAT ON THE ROAD: I've had my share of food mishaps, 

rola (olelem ol-\ae)aale- Wage (el(-] 6 o)ce)olea-Ial movin ta\-Mel-\’An ame] alan tar-1em Mem <= Ce) 

insist that you all avoid the poutine at A&W’s at all cost (please). 

WHAT | DO ON THE ROAD: Drive the van and wax knowledgeable 

about all things. 

ACTUAL MYSPACE COMMENT: | don’t like reading those anymore. The fascination 
has been escaping me for some time now. Occasionally I'll get a “Marry me” or “I will 
have your children,” but only sometimes 

WHAT | DO IN THE SUMMER: Dread the Fall. 

FUNNIEST/WORST BUMPER STICKER I’VE SEEN ON THE ROAD: | don’t retain 
things like that well. | usually hit the refresh button on my mind everyday. Things do get 
weird though. Americans are so motherfucking racist. It’s almost comical. 


EVEDEA & ABILITIES 


ymesay! (rhymesayers.com) 


Hot buffets from co-ops 





"Once a queen, always a creep 
Minneapolis. Anywhere really, but First Avenue specifically 
Play guitar and write new material 


Try to feel like |! am being creative the whole time. Writing poetry on people's skir 


“Re-elect Michelle Bachmann!” 


Balance and Composure Photo by Danielle Parsons | Banner Pilot Photo by Kelly Lone 
Busdriver Photo by Brian Tamborello | Eyedea and Abilities Photo by Jules Ameel 

Firs Photo by Becki Gail Young | Last Martyrs of a Lost Cause Photo by Anthony Nocella 
The Riot Before Photo by Joan Dooley 
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DOCUMENTARY FEATURE 


BY JUSTIN LUCZEJKO 





GUNNER PALACE A film by Michael Tucker 


DuRING the last five minutes of 
Gunner Palace, a U.S. Marine is 
asked if he were not in the army, 
would he feel saddened by what 
was going on in Baghdad. 


His response: “| don't even know if 
I'd be sympathetic to this if | wasn’t in 
the Army. After you watch this, you're 
gonna go get your popcorn out of the 
microwave, talk about what | said. You'll 
forget me by the end of this. You'll 
forget all of this. The only people that'll 
remember this is us.” 

Well, the Marine was right and wrong. 
That minute | got up and got something 
to eat, but it was ice cream, not popcorn. 
And he wasn’t just wrong about my 
choice of food either; there was no way | 
was going to forget the movie | just saw. 
Neither will you. 

Gunner Palace may have been filmed 
and released a few years ago, but it’s 
relevant and you'll retain both the images 
and words in this film forever. With the 
tagline, “Some war stories will never 
make the nightly news,” you won't see 
a more straightforward and poignant 
portrait of what's going on in present 
time Iraq, than Gunner Palace. 

Filmed by Michael Tucker, who lived 
with 2/3 Field Artillery (a.k.a. “The 
Gunners”) for two months between 
2003-2004, Gunner Palace is the name 
of the former palace originally owned by 
Saddam Hussein, now occupied by over 
400 American Soldiers. 

The first “war movie” with scenes 
partially shot by soldiers, one of the most 
poignant and standout phrases heard 
several times through Gunner Palace 
was, "We live in this movie.” Those 
words... that phrase alone, makes every 
Hollywood war set with the tagline 
“based on true events” seem like a made 
for TV, TNT Drama. 

Gunner Palace is truthful and earnest 
with a “black humor” feel throughout it. 


During the film, a soldier jokes about 
George Bush's $87 billion dollar weapons 
budget request (an honest summary of 
what it will cost the United States to 
continue on with the war on terror in 
lraq for the next year). While pointing 
out the scrap metal (made in Iraq) that 
the soldiers are welding to the sides 

of their “thin-skinned Humvee's” to 
reinforce them. “It's high-quality metal,” 
he says to the cameraman. “And it will 
probably slow down the shrapnel so that 
it stays in your body instead of going 
clean through.” 

This film and the actors (soldiers), by 
far, lends itself to an honest portrayal you 
won't find anywhere on the war. PFC 
Michael Commisso humbly and regretfully 
states, “I don't feel like I’m defending my 
country anymore and that kinda sucks. 
That's the whole purpose when you're 
a kid trying to join the Army. We're not 
defending our country anymore. | know 
we haven't defended our country in a 
while but...” 

“| lost that feeling a while ago,” 
another off camera soldier chimes in. 

On the same token, PFC Commisso 
states how proud he will be to go home 
and be a combat vet, “19 years old... 
| fought in a war!” 

The only real downside, is that the 
director kept focusing on a lot of truly bad 
(and not bad in that good way), freestyle 
rhymes sang or rapped throughout the 
film. However, 
SPC Richmond 
Shaw's rap 
name is a 
tailored-made 
fit (a.k.a. The 
Palace Poet) 
as his poetic 
freestyle 
rolls out of 
his mouth 
with a force 
unmatched by 
anyone in the 


film, let alone on mainstream radio. 
Shaw tells stories of his day-to-day 
struggles without rapping about his grills 
and how tough his guns make him. He 
should have been the only poet/rapper 
allowed and then sent home to earn an 
advance on a recording contract. Shaw's 
realistic lyrical flow sums up not only what 
the war was about, but also just what 
Tucker was looking to capture when he 
made this film. SPC Shaw's words below 
would have been my outro for this film... 
"| speak that real flow after ringing 
alarms, this country need us way more 
than when we needed Saddam. We start 
out our day by readjusting our sights, 
then checkin’ out the damage that 
happened from mortars last night. Yeah, | 
think the ICDC is startin’ to snitch, telling, 
what goes where and what places to hit. 
If they pool me otherwise no intent to be 
shady, I'll blame it on this war that made 
me paranoid and crazy. But, this ain't fact 
it's only theory in my statements about 
the struggle, stress and pain everyday 
we facing. Trials and tribulations, daily 
we doomed and not always is life's pains 
washed away in our pool. When we 
take a dip, we try to stick to the script 
but when those guns start blazing and 
our friends get hit, that’s when our 
hearts start racing and our stomachs get 
wounded. Cause for ya'll it's just a show 
(clicks back the clip on his gun), but we 
livin’ this movie.” ® 
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Kirby Dick interviewing John Waters for ‘This Film Is Not Yet Rated’ | Photos courtesy of Kirby Dick 


THIS FILM IS NOT YET RATED 


By Alex Murphy 



















EDITING OUT 


ise ' CENSORSHIP 


For some reason, someone blowing off another person's head with a 


shotgun is not nearly as bad as oral sex. rn oe Gunner Palace may be rated PG-13 
Or so says the Motion Picture Association of America, as far as how they é now but it wasn’t always that way. 
rate films. This Film Is Not Yet Rated focuses on why this is. And although "pre nti arg For its actual depiction of war 


films are not legally required to pass through this rating system, This Film 
Is Not Yet Ratedalso looks at the impact the rating system has on a film's 
success in theaters. 


: and the soldiers who live it, Gunner 
Palace was given an R-rating. But it 
wasn’t the undertones of violence 


Going through the system means a lot for a film, and a world of iJ that held the film up in the Motion 
difference revenue wise when it comes to movies receiving everything from ial Picture Association of America’s rating 
a G, PG, PG-13, R and the dreaded NC-17. system, it was the word “fuck” being 

Using commentary and interviews from some of today’s biggest + Terie; Indien. lis, dropped a total of 42 times. 


filmmakers who like to test the boundaries, such as Kevin Smith, Matt Filmmaker Michael Tucker chose 


Stone, and Michael Tucker, the documentary delves into the industry's to fight this though as he believed 
biases when it comes to major movies and indie films. his film needed to be seen by 
Many theaters will not carry films with an NC-17 rating, and most companies will not spend everyone, including a young audience 
money on advertising, because after all, with a rating like that these films are not expected to do well. who deserved to see an authentic 
So to save their movie, many filmmakers need to re-cut and re-figure scenes to allow depiction of war. He appealed to the 
them to pass as R. MPAA that the profanity was used as 
This has affected films including Clerks and Boys Don’t Cry. the soldiers just dealt with the stress 
A main focus of This Film Is Not Yet Rated is how the MPAA keeps the board of members that of their everyday lives. 
rate films secretive. To fight this practice, filmmaker Kirby Dick hires private detectives to scope out and In the end, Tucker won giving him 
discover who is behind the decisions. an important victory over the MPAA. 
Risking a favorable rating, This Film Is Not Yet Rated ironically shows many of the scenes that It also makes Gunner Palace the 
sil anvante)-<=)esm-veli (cto KelU] mcvomh aal=1] auanre) (XMM tate) Mien (010) (0M aLolan(=(@ 1h om Unio \ Gee Wawel f-(e{-Mmaa(-1i-110)K-e]\VIare meals PG-13 movie with the most uses of 
film the NC-17. @ the word “fuck.” & 


co ruenen sos. KEEPING UP 
nbd WITH THE PALACE 


After the movie was released, 
several of the soldiers in the film 
continued to give updates on what 


they were going through on the 


‘ Gunner Palace Website's blog. 
GUNNER:PALACE the post to the right was written 
. en by Stuart Wilf, one of the film’s 

ae more featured soldiers... 
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Handmade Nation Knitting Graffiti 


GETTING ACTIVE WITH THE ACTIVISTS 


ELLEN THOMPSON 


BY 


WITH EVERY 
BOX AND GARTER 
STITCH COMES A 
MESSAGE. 


And members of KnittaPlease, 
a Houston-based knitting 
collective, are rushing city 
streets from Los Angeles to 
Paris wrapping those messages around parking 
meters, bike racks and exposed plumbing. 


KnittaPlease started tagging up city streets with 
cotton-polyester blends in 2005 in an attempt to re-engage 
people with the urban environment. 

But more importantly, their late-night ‘fun-dalisim’ sessions 
(not to be mistaken as vandalism) take a stance against the 
mass-produced while bringing attention to the evolving arts 
and craft movement, which independent director Faythe Levine 
documents in her first film Handmade Nation. 


We caught up with Magda Sayeg, the ringleader of KnittaPlease, 


to find out a little more about KnittaPlease’s role in the 
DlY/activist community. 


So what are you up to at the moment? 

I'm ona plane between Tokyo and LA, headed back from my 
most recent KnittaPlease excursion in Canberra and Sydney. 
Also, wishing | had something better than airplane food to eat. 


So now that you re heading back from Sydney what's the 
next RnittoHense project that you have in the works? 

In September, I’m putting in an installation at the Standard 
Hotel in the Meatpacking district during New York Fashion Week. 
It's going to be an insane week, and | can’t wait. 


How did Faythe Levine, director of Handmade Nation, 
approach you about being in the fulm? 

First, it was about being part of Handmade Nation, the book. 
It just evolved from there. 


What were your first thoughts when she approached you? 
| was so excited that she was tackling this subject. One 

of the things that | felt when | first started KnittaPlease was 

the uncertainty - was this resonating with anyone? Is there a 

community out there for this? As Knitta developed, | found 

the community, but you have to dig. And | think what Faythe is 

doing is digging and finding these niches and communities and 

pointing them out. It helps everyone in the DIY community feel 

more connected. 


Why do you think it’s important 
that a community/ movement 
like this is to be highlighted? 

| think the film’s ethos fits in 
with this cultural movement toward 
authenticity and the artistry of the 
handmade that is a reaction to 
the mass-produced and branded 
mainstream we float through every 
day. It's going to strike a chord with a 
lot of people. 


Some of the crafters in the film 
noted sustainability to be a 
motivating force and others the 
fight against mass production, 
what motivates KnittaPlease 
members? 

The goal we started with, and 
the goal that continues to drive us, 





is making our world more beautiful and interesting. But this ties 
into another element of our motivation, awareness of our urban 
environment... our urban furniture, you could call it. The parking 
meters, bus stop benches, bike racks, lamp posts, car antennas, 

bollards, columns, statues, gates, exposed plumbing—all the 


elements of our urban culture that largely go unnoticed every day. 


What Knitta is saying, what we're calling for, is a re-engagement 
with our environment. And of course, it helps if in doing so, we 
make it prettier. 


How does this motivation tie into the activist ethos? 
Our art is in public space, asking everyone who walks by to 


reevaluate the way they see that lamp post or whatever every day. 


It engages people. 


What type of statements has KnittaPlease made with its 
work over the years? 

Everyone seems to see a different statement in it-from political 
to gendering the streets to a funny practical joke. It’s really been 
up to the viewer all along. 


For interested knitters and activists in small towns and 
large cities, what tips do you have for getting involved? 
Start knitting and tagging. Find people who have the same 

goals and motivation to tag with you. Look to the Internet for a 
community—-there are more people interested in this movement 
than you might think. Take your art seriously-if you're putting it 
out there in a public space, you should be putting all of your 
heart and talent into it. 


Why is it important that there is an increasing 
male presence not only with KnittaPlease, but the 
knitting commu nity? 

It's because of this: what we're about is redefining a craft that 
has somehow been discarded because of outdated notions of 
knitting’s purpose, its function, its practitioners. Knitting has been 
relegated to a stuffy, claustrophobic part of people's brains. We're 
making this tired act an art form. The more you shake it up, and 
expand from the roots, the better. So, including males is just one 
more step toward making the means of our art speak toward the 
redefinition of what textile art can be in our world. 


Lastly, favorite brand of yarn and why? 
fed Heart makes yarn that’s made from old, recycled yarn. 
| think it's pretty cool. 


For more info, go to: handmadenationmovie.com and knittaplease.com 


Photos Courtesy of Knitta and “Handmade Nation: The Rise of DIY, 
Art, Craft, and Design” by Faythe Levine and Cortney Heimerl on 
Princeton Architectural Press, 2008. 
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‘74-’78 recordings 
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EVERYTHING’S BIGGER IN TEXAS 


BY DANE ERBACH 
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You RE AT A SHOW. 

YOUR FAVORITE BAND JUST 
PLAYED AN AWESOME SET. YOU 
HAD-A RAD TIME. 


And now you’re making your way to the merch table in search of 
Mal amolan prevore|{cmx-lanaaliaremcomis]e)elelamnaal-1a0h 

But there’s one problem. Nothing is available in your size. 

It’s no big deal if you’re anywhere from a size youth large to an adult 
extra-large, you can just order online. But for bigger dudes (and 
ladies), it’s not that easy. 

Stephen Nichols, the owner of Big Punks, has experienced 
this more than once-and it’s frustrating. 

“| have always been a big guy,” Nichols explains. 

He's always loved punk music too, and unfortunately, “I’ve spent 
most of my life going to shows hoping the band sells merch in my 
size,” he adds. 

AMalccemanrevaltacse-\e(oym\ l(a are) se (-lal[e|-lomcoMelomvolaatcitaliaem-lole lela a 

Sitting in front of his computer in Friendswood, Texas, he sent out 
emails to various record labels, asking about their merch distribution. 
The big question: were they interested in selling shirts in bigger sizes? 

To Nichol’s surprise, the responses were positive. “Many [labels] 
had wanted to do it for years,” he says. “But [they] didn’t have an 
outlet.” 

In addition to labels, Nichols is also trying to work with individual 
bands like The Bouncing Souls, Dillinger Four, and Bayside. And since 
he’s open to suggestions, Nichols says customers can submit on the 
Big Punks Website requests of bands they'd want to see expand their 
lines. 

Big Punks helps out both fans and musicians. Nichols buys shirts 
wholesale, which means bands get their royalties up front, and 
fans can buy shirts of the bands they love in the sizes they need, at 
affordable prices. 

As for Big Punks’ intentions for the future? “We hope to see more 
big guys proudly wearing kick ass shirts,” says Nichols. 

For more info, go to: bigpunks.com ®& 


SOMETIME IN 2006, 

Vinnie Fiorello, co-founder of Fueled by Ramen 
Records, hit a crossroads. His fellow co-founder 
John Janick was taking the label in a direction 
that seemed undesirable. 

“His choice for bands were Cute is What We Aim For and 
This Providence,” Fiorello says. “To me, it was very vanilla, very 
boring. | just didn’t have the passion for teen pop anymore.” 

Fiorello sold his half of Fueled by Ramen to Atlantic Records 
just before Christmas that year. It was a difficult choice for 
Fiorello, but walking away from Fueled by Ramen allowed him 
to move in a different direction. 

In the spring of 2008, he started Paper + Plastick, a 
company that has already become more than a mere record 
label. The name Paper + Plastick seems to suggest two 
separate (but inseparable) sides of his company. The “paper” 
category consists mainly of posters designed by artists like 
Derek Deal, whose prints are as playful as they are grotesque. 
Fiorello has also written a children’s book, titled Sometimes 
Robots Just Like Being Robots, which he has published 
through Paper + Plastick. Under the “plastic” category, the 
label releases colored and etched vinyl by a variety of bands 
ranging from melodic punk-rock (like Gatorface or Shook 
Ones) to acoustic solo—and side—projects (like Foundation, 
fronted by Ann Beretta’s founder Rob Huddleson). 

For Fiorello, it's important that both artistic aspects of Paper 
+ Plastick are combined, that these releases feature carefully 
designed covers and are pressed into vibrant, colorful vinyl. 

“Art and music have always blended together,” Fiorello 
explains and, of course, he’s right. By placing value on all the 
aesthetic sides of music, Paper + Plastick becomes both a 
celebration of creativity and a reaction to labels like Fueled by 
Ramen, who seem to sign bands based on what will sell. 

For more info, vis perandplastick.com & 


Vinnie Fiorello of Less Than Jake 
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UNDERGROUND 


CD $9.98/LP $11.98 
OUT SEPTEMBER 29TH! 
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er ee THE LITTLE HEROES 


"The Little Heroes‘ Thank You is full of great indie pop songs that are 
reminiscient of Ben Gibbard, Coldplay and Kings of Leon." 
-Circles of Concrete 
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DIGITAL SOAPS 


EVER BEEN STANDING IN THE 
SHOWER AND HAD THE URGE 
TO PLAY VIDEO GAMES? 












IVUVUVUVULA 
BY KEVIN DIERS 


Okay, so maybe not. But now that you mention it, 
it sounds like a good idea right? 


Well, Digital Soaps, a kitchen-based company out of Washington 
has found a way to get you clean and give you the joy of having 
a Nintendo, Wii, Xbox 360 or Playstation controller in your hands. 
Behold this collection of handmade soaps in the form of video 
game controllers that smell like blackberries, sandalwood or 
even Mountain Dew. 
Strangely, the idea for the company started when 
creator Chrystal Doucette attempted to track down 
chocolate floppy disks she used to enjoy as a kid. 
Instead of finding said delights, she came across 
an array of chocolate molds that would eventually 
lead her toward the soap making business. After 
making soaps in the form of iPods, calculators 
and cell phones, the entrepreneurial venture 
set its sights on the video game industry after 
Doucette’s PlayStation controller, which was 
featured on a gamer blog, sold out. 
Doucette, who is a gamer, says she 
believes the main draw of the soaps is 
“the unexpected pairing of the two concepts— 
gaming and cleansing.” 
But it's her fond connection to the consoles of 
yesteryear that determines what's currently stocked in the 
Digital Soaps online store. Alongside the classic Nintendo 
and Super Nintendo soap replicas, are Space Invaders and 
Tetris soaps, as well as a large handful of non-console related 
soaps in the form of cell phones, calculators and keyboards 
and scents such as watermelon, cola and the thought- 
provoking ‘Dragon’s Blood.’ 
“The one | was most excited about was the NES controller,” 
says Doucette, who has no trouble picking 
her favorite. “The original Nintendo is my favorite 
gaming system.” 
Doucette has also been improving the product with 
a group of people she most identifies with-geeks, 
she says, the gaming community-in mind. 
When starting this venture, “I first just chose scents that 
sounded nice,” says Doucette, who then realized after 
further inspection of her gamer brother’s Mountain Dew 
bottle-filled room that scents based on popular soft 
drinks might be more suitable for the controller. 
Future products on the drawing board include 
a Sega Genesis controller, as well as a foray into 
three-dimensional character soaps, including 
Mario, Q*Bert and Halo’s Spartan soldier. 

The soap making gamer is also developing a 
line of ‘geek-friendly’ shampoos in scents like 
Mountain Dew and 7-Up pound cake. 

“| hope to encourage gamers to wash their 
whole bodies from head-to-toe in geekiness,” 

says Doucette. 
With a Mountain Dew soap in one hand and 
a 7-Up shampoo in the other, perhaps gamers 
will finally be tempted to break out of that molded 
cushion in their couch and, for the first time in possibly 
months, lather up. 
For more info, go to: digitalsoaps.net ® 


‘THIS CONTROLLER 
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Photos by Candice Boutilier 
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FROM LEFT TO RIGHT: STEP 1: Chrystal Doucette chops a block of glycerin soap into smaller pieces. STEP 2: : After melting the soap, scents and colors are added to the mixture. 
STEP 3: Chrystal blends the scents and colors into the soap. STEP 4:Lastly, hot soap is poured into specially made molds. The soap must then dry. 





RARELY DOES 


THE COMIC FANBOY, 
slobbering over the next big 

Marvel Comics crossover—complete 
with alternate covers—imbibe the 
craftsmanship behind the Green Goblin 
figurine collecting dust on his shelf. 

It’s the commercial sculptors like Eli 
Livingston behind this painstaking and 
often under-appreciated work. 


lity down 


1 


Livingston is a vetted sculptor for the toy 
and miniature industry having crafted works for 
Marvel, Fisher Price and Mattel, and just like any 
working artist, he has learned to manage the 
expectations and compromise from the people 
who contract him. 

“Mostly, | think it's very common in the toy 
world where everything is manufactured, so you 
kind of have to make everything factory friendly,” 
says Livingston. “And sometimes they'll want the 
most in a very limited amount of time and it’s 
something that you have to be prepared to deal 
with and serve up.” 

Commercial whoriness aside, Livingston remains 
a very personal and talented artist, using what he 
learns in the business to mold his own projects 
and fine art pieces. Browsing through his metal 
work, jewelry and personal pieces, a certain 
gothic and disturbing element often shows 
through. 

“I guess, the best way to put it is that | do 
have a lot of demons inside of me and sometimes 
| feel like the best way to get them out of me is 
to turn them into some sort of artistic form," 
says Livingston. 

“If anything, | try to make my stuff look very 
beautiful, but somehow down the line | get 
obsessed with breaking everything down into as 
small units as possible, and then that’s where it 
gets disturbing looking.” 

Livingston also dabbles in the film and TV 
industry as a mixed effects artist and has worked 
on Kevin Smith’s Dogma and J.J. Abrams’ latest 
venture in commercial grabbiness, Fringe. 

For more info, go to: elilivingston.com @ 
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Sculptor Eli Livingston break 


Goblin Photos by Amanda Dutton 
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Golgatha “Shit Demon” Photos by Amanda Dutton 
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(below) TV heads Photo by Mary Ann Moy (above) Alan Rickman’s Metatron Prosthetic from Kevin Smith's ‘Dogma’ 
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CHUCK RAGAN 


GOLD COUNTRY 
IN STORES SEPTEMBER 1st 


NATHEN 
MAAWELL 


& THE ORIGINAL BUNNY GANG 


IN STORES AUGUST 18th! 


ieee Neiel tehge ers can eet! 


SIDEONEDUMMY.COM 
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THE AESTHETIC FREQUENCY 


HOUSE! 


BY RYAN J. PRADO 


IT’S A BRICK... 


Fine Artist NATHAN SAWAYA 
BUILDS wiTH LEGOS 





It goes without saying that someone who directs a majority of his time 
toward assembling tiny plastic bricks into big plastic pieces of fine art is a i | 


busy person. Just ask Nathan Sawaya, the world-renowned Brick Artist. 


Sawaya’s art, as displayed in Wonka Vision No. 39, is a little more than child's 
play, and a little less than Dali, depending on who you ask. 

“| don’t define myself, | let others do that,” affirms Sawaya. “| just want to 
captivate people for as long as | can keep their attention.” 

In case you didn’t notice, that freakishly detailed brick-looking, multi- 
hued house on the cover of this issue of Wonka Vision is made completely 
of fucking LEGOS. Our expletive-laden reaction isn’t anything new for the 
artist. He's consistently delighted (as anyone dealing with LEGOS all day 
would have to be) with the public’s reaction to artwork created using 
something with which they are very familiar. 

“This was a really cool opportunity,” said Sawaya about the cover. 
receive all types of commissions from around the world, but to create a 
representation of a house to be featured with Mae is exceptionally cool.” 

Sawaya said he will sometimes sketch a rough design for his LEGO 


creations, but built 
the monstrosity 
adorning Wonka 
Vision freehand. 

“For this 
particular project, | 
wanted to take full 
advantage of using 
LEGO bricks as the 
medium and make 
sure the finished 
project looked 
bright and fun,” 
said Sawaya. “The 
process is as easy 
for me as pulling 
mass amounts of 
brick from my 1.5 
million in inventory, 
starting from the 
ground and building 
upwards.” 

As his latest 
museum exhibit, 
“The Art of the 
Brick,” continues 
to utterly baffle 
paying customers 
across the United 
States, Sawaya is 
preparing for a solo 
gallery exhibit at 
the Flinn Gallery 
in Greenwich, 


Connecticut. Sawaya’'s surreal, full-scale human, Alex Gray-like ruminations 

on spirit and transcendentalism (but, you know, with LEGOS) will be the main 

attraction during this show, which is featured from September 17—October 28. 
“| believe there is nothing | cannot build out of bricks,” explains Sawaya. 

“Many of my works center on the phenomena of how everyday life, people 

and raw emotion are intertwined. Often my art is a reenactment of my 


personal feelings.” 


For those whose dingy teenage bedrooms were dusted with remnants of 
these little building blocks, Sawaya’s deftness at creating both poignant and 
inspiring pieces of 3D art is either a bitter reminder of your own architectural 
ineptitudes or simply the new address of your imagination. Regardless, you're 
jealous. And you have every right to be. 

For more info, go to: brickartist.com @& 


Photos Courtesy of brickartist.com 
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GOLD VINYL 45 FEATURING 
DAVID J, ON THE BAUHAUS CLASSIC 
“THE PASSION OF LOVERS” 


22 Orfeum is th fire sign of a bar 0 ascend te - ABSOLUTEPUNK.NET 
“These guys can flat out ee and were ti actually from London— Ceol he tgs ate Make way!” - THE BIG TAKE-OVER 
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“THE INEVITABLE ISNip % 


Debut LP produced by Brian McTernan (Thrice , Civca Survive , Senses Fail) 
For Fans OF: As Tall As Lions, Glassjaw, Civca Suvvive, Minus the Bear, mewithout You 
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AFRICAN ELEPHANTS 
LP $11.98/CD $9.98 
OUT NOVEMBER 10TH! 


WWW.FATWRECK.COM 
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FAT WRECKTROSPECTIVE 


3 CDS CONTAINING FAT'S GREATEST HITS, 
UNRELEASED TRACKS & RARITIES, 
AND THE ENTIRE FAT CLUB 7" SERIES! 
$19.98. 

OUT NOVEMBER 24TH! 
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WHEN RHONDA FLoypD 
LISTENS TO MAE'S 
“THe House THAT FIRE 
Bia rs, TP NEARLY 
MOVES HER TO TEARS. 


When she hears the song, Floyd thinks of her mother, 
who died eight years ago and whose memorial photo 
looks over the family from a countertop in her new 
home in the East End of Newport News, Va. 


The fire she connects with is not a literal one. It’s a burning 
passion ignited by Mae to use its music to make a specific impact on 
a specific family. It’s a campaign to engage Mae's fans in a project 
that has spread like wildfire and resulted in volunteers and the Floyd 
family working together to build the house. 

It is the house that Mae built; its materials funded by thousands 
of dollars fans paid to own song downloads, and its construction 
started and completed by the band members and other volunteers. 

Three young men in a Virginia rock band figured that small 
building blocks, when stacked together, could make a big difference. 
And thanks to that simple idea, Floyd; her sons Tariq, 16, and 
Edward, 7; and daughter De’ja, 12, have a home. 

“You're tangibly in there saying this board came from five song 
downloads; let's make this part of the wall,” says Jacob Marshall, the 
band’s drummer. “It’s just awesome to be so intimately connected to 
that particular story. ” 


A hr 





The concept is revolutionary, from both a social advocacy 
and a music industry standpoint. 

Mae, fresh off terminating its contract with Capitol Records, 
decided to deploy its fan base to address particular needs in the 
band's local, national and global community. This year, the band is 
releasing 12 digital song downloads, one each month, sold for $1, 
with all of the proceeds earmarked for charity. The campaign, and 
corresponding EPs, is comprised of three phases: (M)orning, 
(A)fternoon and (E)vening, which serve as metaphors for the cycle 
of a day. 

The first phase raised $65,000 to build the Floyd home 
through the organization Habitat for Humanity. The second phase, 
(A)fternoon, will operate through donorschoose.org, an interface 
that connects donors with specific needs in specific schools in specific 
classrooms in all 50 states, Marshall says. The band plans to then 
go global with (E)vening, possibly through kiva.org. The idea is to 
match donors with individuals and families in impoverished countries 
to help them address a specific need on a microeconomic level. 
Marshall gives the example of helping a villager purchase a cow and 
buying its feed. 


The Floyd’s new home, the thousands of dollars raised from 
thousands of fans around the globe, the new songs-all of it-almost 


didn't happen. Because, before Mae was in a position to 
help others, the band first had to help itself. 





The boys of Mae and the Floyd children. 


Mae's sound draws from their ‘90s heroes like Smashing 
Pumpkins, Sunny Day Real Estate and Jimmy Eat World. It’s driving, 
emotional-some might even call it emo-and melodic, and the band 
members, in three interviews, are equally passionate and cerebral 
when talking about (M)orning/(A)fternoon/(E)vening, fully aware of 
the risks they took and the impact they’ve had. They are unfailingly 
polite and forthcoming, open about the band’s past struggles—more 
on that soon-but they are in no way bitter, instead focusing on the 
moment they have created for themselves, and more importantly, in 
some ways, the moment they have created for their fans and a family 
they had never met. 

Mae—Marshall, 29, singer/guitarist Dave Elkins, 27, and guitarist 
Zach Gehring, 29-in 2007 went from major-label to label-less status, 
and in 2008 it went from quintet to trio when bassist Mark Padgett 
and keyboard player Rob Sweitzer quit the band. To complicate 
matters, “our manager managed ourselves into over $100,000 in 
debt,” says Elkins. 

This is where the story could've come to its natural end: Earnest 
band works its way up the ladder, does its best, loses its shirt and, 
disillusioned by the unfairness of it all, breaks up. 

Instead, this moment proved to be the true beginning of Mae. 

“It didn't make sense to continue as a band the way we were 
doing things, and we needed to just clean house,” Elkins says. 

That meant some fiscal-minded moves, like trading in a tour bus 
for a van, to slowly trudge out of debt. 

During a holiday-season tour with Anberlin and Metro Station, 
Mae played acoustic sets before or after the main shows, with 
fans getting into the stripped-down performance if they donated 
a toy to Toys for Tots. On Mae’s next tour, it continued the 
acoustic benefit performances, this time with Habitat for 
Humanity the recipient. 


With the band having regained its financial footing, it was time to 
decide how to release new music. Inspired by the online campaigns 
mounted by Radiohead and Nine Inch Nails and energized by the 
earlier charity efforts with Habitat and Toys for Tots, Mae combined 
the two into a socially connected commerce and philanthropy model. 

“We knew that we wanted to do something that was going 
to break the mold in the music industry,” Elkins says. “We've 
always cared about social reform, and we've always cared about 
community, and we always wanted to figure out how we could grow 
our community, how we could promote change. Accidentally and 
purposefully, it's how we got ourselves here.” 

The band started its own label, Cell Records, and began releasing 
songs, a new one each month, at www.WhatlsMae.com. For the first 
third of the project, Mae worked with the Newport News chapter of 
Habitat. Habitat is an international organization, which helps needy 
families build homes. 

Habitat paired Mae with the Floyd family, due to the family’s and 
the band's corresponding schedules, with a goal to raise $65,000, 












Photo by Gene Smirnov 
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Mae at the ribbon cutting ceremony for the Floyd home. it , = The Floyd Family. 
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the standard cost for the materials to build a Habitat home. 
» Volunteers, and the families themselves, provide all of the labor. 

To qualify for the Habitat program, the Floyds needed to have 
“excellent credit,” have a household income of 30-50 percent of 
the median household income in its area and be willing to work; the 
Floyd family put in 400 hours of “sweat equity” in helping build the 
house, says Janet V. Green, executive director of Habitat’s Newport 

* News chapter. The family is required to purchase the home after the 
expiration of a 30-year loan. 


- Cte Chrae Dect 


Green says she was unfamiliar with Mae when it first approached 


her chapter with its proposal. She was receptive but only later felt the 


magnitude and reach of the project. 

“| don’t want to say | was skeptical, but | thought ‘Here's another 
offer,’” says Green. “But when | met the band, especially Jacob 
Marshall, | was very impressed with their commitment.” 

In many benefit outreaches, a band or another celebrity raises 
money, often during a singular event, like a concert, and then 
donates it to an organization or cause, where said organization 
diwies it up. Oftentimes, the donors aren’t aware of where their 
money lands. Mae, however, is in the midst of a sustained, year-long 

: campaign, one that gathers funds in small increments for a specific, 
larger cause. 

The band members and its fans, the donors, know exactly where 
the money is going and the results of their efforts are tangible. 

“Our bet with ourselves was that if people saw that door, and 
that door was the opportunity to make a very specific difference in 
a specific situation, that they would walk through it,” Marshall says. 
“And overwhelmingly, they have.” 


Habitat volunteers, the Floyd family and the band worked side-by- 


side, building the three-bedroom, two-bathroom, 1,200-square-foot 
structure. 

Meanwhile, Mae was building its songs, one-by-one, then 
releasing them on the Website. 

The instantaneous nature of the charity work mirrors the pace of 
the recording and releasing process. 

“The songs themselves aren’t done—mixed and mastered-until 
the day before the release,” Gehring says. “When these songs are 
released, they are a very, very, up-to-date picture of where we are 
right now.” 

“There's this immediacy to connecting people that’s exciting,” 
Marshall says. “It's kind of overwhelming at times, because there’s 
so much to do, but it’s also so rewarding when you finish that track, 
you load it into the player on the Website, and it’s instantly available 
to anybody with Internet access.” 


The excitement of essentially creating and sharing the music in real 


time has invigorated Mae and its fan base, which now includes the 
Floyds, especially 12-year-old De’ja. 
“I'm older than them, so my impression was they seem like nice 


young men,” Floyd says with a laugh, recalling her first meeting with 


The final Floyd family home built by Mae. 





Mae. “My daughter was into the way they dress. She’s 12, so she 
dresses like them, and she was like, ‘I like your shoes.’” 

Mae performed an acoustic set-the same format it used when 
it launched those earlier charity efforts-when workers hoisted the 
house's walls. 


Hite of Hote 


The (M)orning EP was released in April and includes the four 
songs that were released as downloads up to that point and four 
other tracks. In August, Mae will release the last of the (A)fternoon 
downloads, and the (A)fternoon should follow in early September. 

A corresponding tour will run from late September through 
November. In December, Mae will wrap up the release of the 
(E)vening singles and plans to then put out the corresponding EP. 

The metaphor of “The House That Fire Built” operates on several 
levels. The spark that united a band, its fans, volunteers and a family. 
The passion that drove all of them to labor for a common cause, 
most of them strangers to each other, and donating and working 
to help a family they had never met. And the renewed spirit of a 
band, which could have been reduced to smoking embers after the 
defection of two members and the decision to leave Capitol. 

“So | left that fire/ And | started a new one,” Elkins sings on 
“The House That Fire Built,” and the fire lit as catharsis could have 
exorcised the Capitol contract, or the standard operating procedures 
of the music business. It could refer to the rented property the 
Floyds left behind. The new fire has countless connotations, too: 

Life anew, the new home, Cell Records or the 12-songs-in- 
12-months campaign. 


Manji Lutiiy 


Mae formed in 2001 when Elkins and Marshall met at Old 
Dominion University in Norfolk, Va. The band signed with indie 
label Tooth & Nail to release Destination: Beautiful in 2003 and The 
Everglow in 2005. Then Mae signed with Capitol, which released 
2007's Singularity. 

After Singularity, Mae was left hanging when many of the label's 
employees were fired or laid off. 

“It was a very trying time,” Elkins remembers. “It didn’t pan out 
the way we believed it could have or even the way we guessed it 
could have. So | think it was time for us to reevaluate.” 

With the three musicians on the same page and redefining their 
band, it’s hard to picture Mae returning to the traditional record- 
release model, although they say they haven't ruled that out. 

But whatever the future holds for the band, it’s safe to say that the 
three men will be forever changed by the process they've mapped 
out this time. 

The impact they've made only one third of the way through the 
year-long (M)orning, (A)fternoon and (E)vening project is direct and 
simple in its efficiency and effectiveness. 

“As | keep saying to Jacob and the band, they have changed this 
family forever,” Green says. 

“| guess the underlying meaning we're hoping to convey over the 
course of this project is the great burdens of society can’t be lifted 
by any one person, but you break down any great journey or great 
project in very small steps and allow many shoulders and backs to lift 
that burden,” says Marshall. 

“So our question to ourselves was, well, what can we shoot for?” 
he continues. “What can we incorporate our fan community into to 
accomplish (something) that is monumental enough to really turn 
some heads, including ours, but is also achievable?” © 
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Wonka Vision 
LOVES TO WORK 
HARD & PLAY 
EVEN HARDER, 
WHICH IS ONE OF 
THE REASONS WHY 
THE STAFF LOVES 
THE ANNUAL TOY 
ISSUE SO MUCH. 


Who wouldn't want to come in to 
an office full of designer toys? In 
the weeks that we spent obsessing 
over the brilliant pieces of vinyl, 
plush, and paper art profiled on 
these pages, Wonka Vision couldn't 
help but to ask a fundamental and 
rather difficult question: why are the 
majority of these toys manufactured 
in China? 


The designer toy phenomenon has been 
hailed as the new punk. On the surface, 
the toy scene echoes many of the same 
ideals of the original punk scene-DIY, street 
smarts, underground culture, anti-corporate 
sentiments—but discrepancies exist in their 
code of the ethics. Hell, nowadays, even most 
punk is not punk. As much as Wonka Vision 
loves the toys coming into our office, if the 
designers and distributors weren't providing 
us with them, we wouldn't be able to afford 
to pay for our art toy fix any more than we 
could afford a da Vinci or H.R. Giger original. 
Does the nature of art give artists free 
license to define their own price tag? Should 
collectors have to pay a high premium for 
their choice to own art? 

Anybody who has seen the news, lost 
his job, or looked at her 401K lately would 
agree that the United States faces some 
major financial problems. Banks and auto 
manufacturing companies dying left and 
right, homes foreclosing, massive layoffs, 
tax hikes. 

With Americans hurting for jobs, shouldn't 
American companies keep jobs in America 
rather than export them overseas? Why not 
manufacture in the United States and support 
the American economy? 

These questions seem easy enough to 
answer in theory, but reality comes with its 
own set of rules and back-stories. 


Turis Business oF ART 
Artists, particularly those relying on their 
craft to survive, face harsh realities when 
bringing their dreams and visions to life. 
The costs of plastic and fabric, national 


regulations on manufacturing and 
distribution, human labor rights, and 
countless other factors can all affect whether 
or not an artist survives. 

As Jordan Owen of OhNo!Doom says, 
OhNo!Doom is an art collective, which has a 
dream to take their art and create something 
three-dimensional and interactive for anyone 
who would enjoy it. 

“But, making anything in China or at 
home isn’t cheap to begin with,” Owen 
explains. “For an individual artist to create 
their own toy line is a very very rare thing. | 
have no financial support besides my day job, 
and have taken the gamble out of passion to 
create a designer toy.” 

Many toy designers and artists who initially 
supported American production, eventually 
discovered that the costs for producing locally 
would break their bank account. 

Cooper Bates at Hint Mint candidly 
describes the numbers that drove Hints Mint's 
decision to manufacture in China. 

“When we first launched Hint Mint the 
idea was to have an American based 
company,” Bates says. “American labor, 
the whole nine yards.” 

However, the mold for their tin, when 
quoted by a dozen manufacturers here in the 
states, was $65,000 on the less expensive 
side. The same mold in China is about 
$1,800. Hint Mint had a $75,000 start up 
budget. 

“We had no choice but to employ China,” 
he says. “Labor cost in America is out of 
control... We just can’t compete with China's 
affordable labor market.” 

Overseas manufacturing started out as 
a last resort for Lauren Venell of Sweet Meats. 

“China was last on my list because it has 
such a terrible reputation when it comes to 
labor and safety standards. | didn’t want 
‘Made in China’ to be on the label of my 
products,” she says. “But it kept coming 
up as the only viable option, and | quickly 
learned that you can’t judge a country of 1 
billion people as a single unit.” 

Venell remained determined on finding 
a solution that would not compromise her 
commitment to responsible manufacturing. 
Through the course of extensive research, 
Venell discovered that having a factory in 
China did not necessarily mean that she 
would have to live by her financial bottom 
line and turn a blind eye to human rights and 
environmental abuses. After investigating 
various options, Venell secured a factory in 
China with ISO:9001 status, which means 
that the factory meets international standards 
for manufacturing and product quality. Venell 
found that she could maintain an overseas 
production and manufacturing base in China 
and still produce a product that she could 
believe in and stand behind. 

Super7 President Glen Pogue and CEO/ 
Founder Brian Flynn took a slightly different 
approach to manufacturing, selecting a 
Japanese factory instead of a Chinese one 
for production. 


“We have visited the factory in Japan,” 
says Pogue. “The labor issue is not relevant in 
Japan like it is China... The factories in Japan 
have to follow a much higher environment 
standard than Chinese companies.” However, 
Pogue adds, “These materials are [still] 
toxic and there is still waste created in the 
process.” 

Were cost not an issue, why wouldn't 
toy companies look forward to supporting 
American manufacturing? What other 
incentives exist to offshore manufacturing 
other than the ability to save money? 

“It all comes down to changing the 
mentality of the U.S. consumer to want to 
buy local products only, and only then will 
it change,” says Eran Weinberg, creator of 
Headphonies, about the current state of U.S. 
manufacturing. “Unfortunately, it’s going to 
be an uphill battle trying to compete.” 

Most toys have such low profit margins 
as is, and if they were produced in the U.S. 
it would not be affordable to the customers, 
Weinberg adds. Nowadays, retailers are 
demanding they get higher margins, which 
pushes manufacturers to produce cheaper 
products or cut back on their own profit. 


Pay To Puay: 
Are You IN orn Out? 


Unfortunately, even with the reduced 
production costs attained through overseas 
manufacturing, many designer toys are still 
expensive luxuries for the average debt- 
ridden, hustling-to-get-by indie household 
that can't move itself to love art toys enough 
to get over the need to pay for electricity or 
put dinner on the table. Granted, affordable 
designer toys do exist, from the simple 
elegance of the mini-Qees to the quirky, yet 
utilitarian, Headphonies. But who exactly are 
designer toys created for? 

The rise in popularity of lowbrow art has 
helped to bring affordable creations to wider 
audiences, in the same way replicas and 
prints can duplicate so-called “fine art” at 
low prices. And while designer toys don’t 
typically carry the $1,000-$100,000 price tag 
that other art pieces can fetch on the market, 
plastic toys from Mattel cost a fraction of the 
amount, and were also initially designed by 
some artist or team of artists somewhere out 
there. Who defines what constitutes art? 

Maintaining higher quality goods and 
responsible manufacturing will often result 
in higher production costs, but overseas 
production does not necessarily generate 
better prices—sometimes just more profit. 

So between the designers, the factories, the 
distributors, the retailers, and the consumers, 
whose numbers tell the truth? 

How low should artists have to go to reach 
their audiences? How much can artists give 
before their sweat and sleepless nights start 
to lose their value, and turn the artists into 
cheap labor? How much should consumers 
be willing to pay before value turns into 
highway robbery? 


Jeff Root, creator of the Woollyhoodwinks, 
resolved to maintain his production base 
in the United States. So when he could no 
longer continue to handmake toys from his 
apartment and keep up with demand, he 
started exploring alternatives. 

“We looked for ways to help us increase 
production and we lucked out twice,” says 
Root. “Sales went well enough that we 
feared that production could not keep up. 
Everyone said that we'd have to have the 
Woollyhoodwinks manufactured in China, 
but we were determined to make it all 
happen here. Even if it meant setting up our 
own ‘factory’ .” 

While exploring options, Root discovered 
a unique solution to his production needs. 
“A representative from a group called ‘Aid to 
Artisans’ approached us, and told us that they 

knew of the perfect group to help us with 
production,” says Root. “They put us in touch 
with Southwest Creations in Albuquerque, 
New Mexico—a women’s collaborative, which 
takes on jobs such as these. They were able 
to produce five times in six weeks what we 
did ourselves in three months. And our tags 
could still brag ‘Handmade in the USA!” 

What Root attributes to luck, outside 
observers would more likely attribute 
to diligence and a willingness to pursue 
alternatives to overseas manufacturing. Root 
maintained his ideals and still managed to 
produce a quality, affordable product, instead 
of turning tail at the first signs of a financial 
challenge and taking the easy road by 
resorting to cheap labor. 

Cecilia Leibovitz, president of the board of 
directors of the Handmade Toy Alliance and 
president of children’s toy retailer, Craftsbury 
Kids, looks at the American consumer culture 
as one of the reasons behind non-American 
manufacturing. 

“I support everything being local-food, 
clothing, products,” says Leibovitz. 

“TAs] a culture, we've gotten used to 

having cheaper goods, and more of them, 
as opposed to quality goods and being more 
selective about what we purchase.” Recently, 
there is an increasing awareness of buying 
locally, but it still comes down to price and 
Americans haven't quite reached a point 
where as a culture we are willing to live 

in such a way where quality comes before 
quantity, she adds. 


DEsIGNER Toys ABROAD: 
THe INTERNATIONAL 
Art Toy ScENE 


Various differences in the cultures of 
designer toys and standard children’s toys also 
influence toy production decisions. Designer 
art toys have their own distinctive culture that 
crosses international borders. 

Hong Kong artist Michael Lau made a 
name for himself in the designer toy industry 
as the godfather of the urban vinyl art toy 
scene. Raymond Choy, another pioneer of the 
vinyl movement, founded primo toy design 
company, TOY2R, in Hong Kong, the base 
from which he gave the world the landmark 


Qee figures. A good majority of American- 
made toys appear to be either a) individually 
handcrafted by the artist or b) tailored more 
toward the traditional children’s toy market, 
rather than the collectible designer toy 
market. 

“The toy scene in China ultimately fueled 
the growth around the world. It all stems 
from art/design first,” Owen of OhNo! Doom 
says. “The [toy] culture that has an Asian 
influence has gained popularity... While 
American and Euro designers alike have 
their ‘own’ styles, | still strongly feel that the 
base of the movement was carried [from] 
overseas.” 

Due to the specialized nature of designer 
toy creation, American factories may not even 
have the appropriate capabilities to create the 
toys right out of the gates. Designers need to 
extend their creativity beyond the craft and 
into the factory, much like Root did with his 
Woollyhoodwinks. 

Venell, of Sweet Meats, has been unable to 
find a single plush toy facility anywhere in the 
U.S. Venell, who is trying to produce her next 
toy line domestically, says the process can 
only be done piecemeal. 

“First, | would have to order the fabric 
and have it shipped to a cutting facility,” she 
explains. “The cut pieces have to be taken to 
another facility to be printed or embroidered, 
and then shipped to yet another facility to 
have them sewn and tagged. From both a 
financial and an environmental standpoint, 
all this shipping is less than ideal.” 

Jeremy Madl of Mad Toy Design sees 
U.S.-based manufacturing from a political 
perspective. “The regulations our government 
places on U.S. companies has a HUGE 
impact,” Madl says. “The costs to comply to 
make things in this country make the end 
product too expensive.” 

Designer toys are usually produced in small 
runs and limited quantities, which not only 
increases the cost per toy, but also limits the 
number of factories that will actually agree to 
produce the toys. “Most collectible toys are 
made in small runs of 2000 to 20. Most of 
the factories in the USA will not take orders 
this small,” says Pogue of Super7. 


Inp1Es ‘R’ Us: 
Toy GoRPORATIONS 
Vs. INDEPENDENT 


Toy MANUFACTURERS 

As Wonka Vision discovered during the 
course of research, the topic of offshore 
manufacturing and the unfortunate costs and 
reality of doing business can be a sensitive 
issue for some toy designers. Some toy 
industry folks even went on the defensive and 
declined to participate in this story, worrying 
about misinterpretation or the effect that 
going on the record would have on their 
business. One toy designer that declined to 
be interviewed even blew off Wonka Vision, 
telling us to interview Mattel or Beanie Baby. 

Bottom line-if Wonka Vision cared 
about Beanie Babies or Barbies, then we 
would feature these toys. We do, however, 





regularly release a TOYS issue that gushes 
the praises of independent designer toys 
and independent art. In order to continue 
to do this in good faith, Wonka Vision 
feels responsible for presenting its readers 
a different perspective and an in-depth 
look through a different lens, to show the 
good, the bad, and the ugly aspects of toy 
manufacturing. 

Nobody consciously wants to support 
sweatshop labor, deprive the American 
workforce of jobs, or pollute the 
environment. With such a loaded topic, 
even posing the questions and raising 
the issue carries the possibility for 
misinterpretation and generates the fear 
that the facts will be spun into propaganda. 

“This is very important morally and 
ethically to myself... | have had the help 
of some great people who have gone 
above and beyond to ensure a responsible 
and sustainable manufacturing process,” 
says Owen of OhNo! Doom. “[Overall] the 
process of creating the toys has been looked 
at from every angle to ensure sweatshop 
free products.” 

Without knowing enough about the 
toy design companies and artists, outside 
observers can be quick to judge their 
decisions. 

Dan Goodsell of The World of Mr. Toast 
expresses with frustration, “It is hard to be 
a small business and to be held to tougher 
standards than giant businesses.” Goodsell 
makes no apologies for his decision to 
manufacture in China. “The factories and 
labor force do not exist in the U.S. to produce 
the amount of items necessary at a price 
where business could survive,” he says. 

“| am a tiny business. | produce a few 
thousand toys a year,” Goodsell continues. “1 
would love to be able to travel to China and 
make sure that all my toys were being made 
in the best conditions. But the cost of doing 
that would put me out of business. | work 
with a reputable middleman, and that is the 
best that | can do.” 

Most independent artisans have very little 
time, and often very little budget on their 
hands, between fueling their creative output 
and ensuring that their ideas hit the ground. 
With all of the concerns of creating art, 
running a business, living, and breathing— 
responsible production techniques may not 
be ranked high on the priority list. Although 
the right way might not be comfortable or 
easy, options do exist if a toy designer or 
distributor actually cares to look. 

Caring and conscientiousness doesn’t 
cost a cent, and nothing prevents a smaller, 
independent company from actually feeling 
a personal burden of responsibility for the 
quality and background of their toys. When 
designers think that their impact doesn’t 
count or that the scale of their business is 
too small to make a difference, they are 
attempting to wash their hands free of 
responsibility instead of stepping up to 
the plate to take a swing. 

The indies face a delicate balancing act 
between the limitations of their budgets 
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and the freedom to take control over the 
direction of their company. 

“We have ongoing American supervision 
in our China shop,” explains Bates of Hint 
Mint. “We, as in the President, Vice President 
(me) and our Production manager make 
both announced and surprise visits to 
our shop in China on a regular basis. We 
also employ a local Chinese person to pay 
attention to quality controls... We treat our 
employees very well, which makes them 
value their jobs.” 

Since the indie companies operate 
on a smaller scale, many manufacturing 
decisions have a smaller impact than do 
the decisions of the corporate giants. Just 
because the footprint of an independent 
shop is smaller than that of the corporations 
does not mean the company should be any 
less accountable for any of its actions. The 


burden of responsibility is actually higher 
for the indies since each employee has a 
greater impact on the outcome than does 
an employee embedded in the gears of a 
large multinational machine. An individual 
in a group of one hundred factory workers 
laboring under sweatshop conditions suffers 
just as much as a factory worker in a facility 
of ten thousand workers. 

Large companies such as Mattel and 
Fisher Price fall under quite a bit of scrutiny, 
especially after incidents such as the massive 
recall of lead-filled toys in 2007, but they 
also have bigger bank accounts to take the 
hit and throw money at the problem. When 
consumers rally to fight against the careless 
or irresponsible mistakes the corporations 
make, the ensuing changes in industry 
regulations or consumer demands for 
oversight hit the indies’ pockets harder. 


APATHETIC 
AMERICANS OR 
Conscious ConsUMERS? 


Just as the American labor market faces 
many problems, consumers face the choice 
between convenience and consciousness, 
and toy artists face the dilemma of being out 
of a job, having to abandon their craft or 
having to compromise their ideals depending 
on the decisions they make. 

Artists and independent companies often 
work hard, long hours in self-imposed harsh 
conditions to bring their dreams to life. 
When times get tough, every artist and indie 
company has to confront a personal bottom 
line for survival. What will they sacrifice and 
what line will they never cross, regardless of 
the cost? & 
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§], HEADPHONIES By Alex Murphy 

“People love toys, people love music, and people like art customized products,” explains 
Eran Weinberg, the creator behind Headphonies. “So a toy that plays music and connects you 
emotionally through art, combines the best of everything.” 

Headphonies are essentially 3” tall cartoon figures that serve as speakers. The idea came 
to Weinberg with the dilemma of having an iPod but little to no companies providing any 
form of small enough speakers to use on the go. After some engineering, and trial and error, 
Headphonies were born. 

“A speaker toy is not an original concept,” says Weinberg. “It has been done by other 
designers and larger companies. | think where Headphonies differs is that it uses the speaker 
body as a canvas for different artwork.” 

So although each shape is the same, each design printed on it creates a new personality, 
and this personality attracts all different consumers, he adds. 

These little characters of artwork have inspired other designers in the industry to create 
heir own Headphonies character. The blue gorilla known as “Mad Ape” was actually 
designed by MAD Toy Design’s Jeremy Madl. 

However, this does not mean Weinberg does not have his own share of character designs. 

Unlike other toy industry enthusiasts, Weinberg is actually a product designer and this is 
he first time he has tried his hand at toy design, which has been a fun experience for him. 

“| thought designer toys were really cool, and should be more popular,” he says. “But 
|] felt in order to reach a much larger market they needed to do something. So the merge 
between the designer toys and the speaker just seemed to work out.” 





For more info. go to: headphonies.com 








B e MAD TOY DESIGN By Alex Murphy 

Everyone remembers cassette tapes-right? 

Well, they were pretty close to the size of iPods, the touches, not the shuffles. And they 
are still used in conjunction with the word mix. You know, like mix tapes, those things full of 
new music that were once handed off to friends. 

Just as mix tapes have exposed friends to new music, Dolbee has been exposing the 
music scene to the vinyl toy scene. “And so far it has been a great success,” says Jeremy 
Mad, creator of Dolbee. 

Dolbee is in some ways a mascot for the UK based company that runs the All Tomorrow's 
Parties, an event similar to the U.S.’s South by Southwest, as it exposes upcoming talent in 
the music industry. 

“The guy that runs [ATP] was a collector of mine and contacted me to do some art shows 
during their events,” recalls Madl. “After the first events, we started talking about doing a 
figure just for their shows. Thus Dolbee was born.” 

ATP, which invites different artists to show their work during special events, also gives 
artists the opportunity to create graphics for the Dolbee figure. 

Mad! has also been working on MAD Toy since 1996, when he was in college. It wasn’t 
until 2005 though, that he made the company official. From there, Madl has done a lot of 
freelance work for different clients. 

“The work | do is a passion,” says Mad. “It's from the heart. If I'm not into it, | don’t do 
it. This lets me explore different outlets and try new things. As | said before, | try not to take 
myself, or work too seriously, and have fun with what I’m doing.” 


For more info, go to: madtoydesign.com 
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QJ. SWEET MEATS By Justin Luczejh 

The box that came in the mail from Sweet Meats was as mysterious in size as the 
mystery meat that was packed inside. And when we opened this enormous box, our 
eruption of cheers and excitement was comparable to only that of the 10-year-old kid 
trapped inside each of us, who just got the EXACT Ninja Turtle, Pound Puppy, He-Man or 
Cabbage Patch Kid he wanted so badly for his birthday! 

Ka-Pow! There they were! Three glorious meats for us to sink our chops into! Three 
larger-than-life pillows inspired by a Deerhoof video. We had seen the pictures of them 
on the Sweet Meats’ Website's mock-coupon clipper, but the site did absolutely no justice 
to the giant, juicy piece of Ham (with bone sticking out of the end) that we pulled out of 
that box. 

Sweet Meats creator, Lauren Venell, was born to discover the secret recipe to these 
100 percent recycled Sweet Meats, which stand alone as the only plush meat available 
on the market. 

“| love to craft and I'm passionate about good meat,” Venell explains. "| have butchers 
on both sides of my family, so | was raised to appreciate meat in all its forms.” 

There was a little something more than random luck at work here though; unbelievably 
and amazingly enough, even Venell’s maiden name translates to “butcher” in German. 

As Wonka Vision wrestles with the issue that almost all plush toys sold in the States 
are made in China, Venell’s three Sweet Meats, which come in Stuffed T-bone Steak, Porky 
Chop and Hambone are produced in a socially conscious manner, without cost-cutting 
practices running the assembly line. 

“Though | no longer sew them myself,” Venell says. “Sweet Meats are very carefully 
made in a sweatshop-free environment that meets the highest standards in the world for 
working conditions and product quality.” 

The fleece the meats are made from is 100 percent recycled PET plastic (think soda 
bottles and take-out tubs). Even the dyes used to color the fabric are recycled 

“All of our packing and shipping materials are also 100 percent recycled," she adds. 
“Including our awesome deli-paper gift wrap. Our shipping is handled by a small, local 
warehouse, and 5 percent of our profits go to the local food bank.” 

Responsible indeed, but what about the design process? It has to be difficult to analyze 
the most iconic parts of a piece of raw meat, but remember, this line of work runs through 
her bloodline. 

"I'm influenced by beautiful, fresh cuts of meat on the one hand, and my fellow small 
business crafters on the other,” Venell explains. “It keeps me motivated to make my toys 
fresh and well-made.” 

The Process generally starts by examining 4-H photos of a particular cut of meat. 

When she has the drawings finished Venell mocks up 3D “sketches” using foam or paper. 

“| either drape the form or cut it apart to see how many pieces | will need and where 
the seams should be,” she says. “I try to have as few visible seams in my toys as possible. 

One might say Venell is technical to a fault as the T-bone Steak is already in its 
third variation. 

In an attempt to brighten the already vibrant red Wonka office couch, we tossed the 
beautiful, glorious chunks of pillows on the cushions. But no sooner did we find out just 
how comfortable they were, and began using them for sleeping. When our dog Frankie 
caught onto our discovery, Sweet Meats quickly became his favorite naptime snuggle buddies. 

Whether you see them as a useful interior decoration or a snuggle buddy; you'll 
undoubtedly find yourself marveling upon all three Sweet Meats wherever you decide to 
plop them down. But you will, and | guarantee, want to show them off to everyone that 
comes through your house; and that’s why these meats win our 2009 Plush Toy Award! 








For more info. go to: sweet-meats.com 





DY, THE WORLD OF MR. TOAST By Justin Luczejko 


Mr. Toast stands approx. 6" tall (unless of course you super size him, then he is approx. 
11" tall) and lives in an imaginary world with his friends all around him. 

If you're a toy collector, Mr, Toast and friends will look really hip hanging about in your 
kitchen, And if you're between the ages of 3 and 10, collect ‘em all and you'll have a 
kingdom set for a hungry king. 

And when we say hungry king... we actually mean you can feast not only on these 
stuffed plush toys, but also the books and comics, which reside in the world of Mr. Toast’s 
snazzy looking Website, which is updated weekly by creator Dan Goodsell. 

In Goodsell’s, | mean Mr. Toast’s imaginary world, you will meet Mope the Onion, Sr. 
Cork, Shaky Bacon, Lemonhead, Inky (aptly named after his ink container physique), Mr. 
Glue, Candy Corn (who has a Vampire look-alike), Mr. Toast’s best friend, Joe the Egg, and 
many others! 

There are countless features to explore in Mr. Toast's universe, including the world of 
Space Duck (another friend of his) and loads of comics, gags, stories, artwork and animated 
videos to spend your time checking out. We guarantee you'll lose yourself when you watch 
the video titled “Clouds.” 

Created while Goodsell was in college, he revived Mr. Toast 2004 through a webcomic. 
Goodsell offered Wonka Vision some insight into Mr. Toast's creation and the politics; our 
cover story delves into this issue. 

“Lam a big fan of animation. | am also into company advertising characters like Tony 
the Tiger and Mr. Bubble. Once | created him, | had to create stories about him to try to 
understand the world he lived in. My first toys, | hand made with a sewing machine. Now | 
work with a factory in China. They make prototypes based on my drawings and then | have 
them produce the toys. | have my own cartoon universe.” 

Mr. Toast and his friends recently hit shelves in a new book full of comics and artwork 
entitled "KALEIDOSCOPE." 


For more info, go to: mistertoast.com 


¥. KILL AUDIO 
By Alex Murphy 

Kill Audio is a bizarre name for a project, 
especially if your life is built around audio-as 
in, you are.a musician. 

This however, has yet to stop Coheed 
and Cambria front man, Claudio Sanchez, 
from working with artist Sheldon Vella on a 
new comic series titled just that 

The comic series features an immortal 
man, Kill Audio, who always seems to be 
full of knives, on a quest to discover where 
he came from. He's also trying to figure out 
why he is immortal. And like any solid comic 
series, he is not without a cast of characters 
with everyone from sidekicks to foes. 

Sanchez and Vella have been able 
to bring Kill Audio off the pages in four 
different vinyl figures, with the help of toy 
company VinylCut. The variations include 
regular Kill Audio with just knives in him, 

a bloody version, a fully gold one, and a 
gunmetal color version. 

There has been no small amount of 
publicity for this character as many anxiously 
awaited the toy’s release in November. There 
were even appearances done by Sanchez at 
Hot Topics to sign the new vinyl figure. 

With more appearances to come, do not 
be surprised if Kill Audio shows up soon in a 
toy store near you. 











For more info, go to: kill-awdio.com 
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ODUCTIONS 
By Alex Murphy 


to have fun. 


them,” Chambers recalls. 





she explains. 


in plush form.” 


an adorable monster. 





( e ANNA CHAMBERS 


For Anna Chambers, her toys come from a 
cartoon world, full of fun and songs. 

It’s her job though, to pull them out of their 
world and transform them into plush toys. 

At least that is the story behind stuffed toys like 
the Doolie Boxes, smiling rectangles with an itch 


“The Doolie Boxes is an idea | envisioned about 
a world where all buildings were made up of 
these stackable brick like characters. Thousands of 


“By day, they are camouflaged as a skyscraper, but 
maybe at night they all jump out to have fun.” 
This world where Chambers’ creations come 
from has been swirling in her mind since she was 
a child. Even at a young age, she knew these 
characters were going to take the shape of toys, 


“The toys that | really wanted were things 
in the cartoons that did not exist in reality,” she 
recalls. “So | would try to make different characters 


Now Chambers has it down to an art, starting 
with sketches and picking the right fabric with 
different patterns to fit the character she is 
creating, whether it is simply a happy red apple or 


“| make stuff that | like, and | would hope 










\\ that my items appeal to a wide range of people,” 


THE PHILLY SPOTLIGHT 
(No, it’s NOT vinyl!) 
The Charlie Manuel 2008 
Phillies World Series Bobblehead 


“This is for Philadelphia!” 


For more info, go to: phillies.com 


people.” 


e TOKYOPLASTIC By Murriel Perez Calaycay 
Koguma, Japanese for “little bear,” reposes ceremoniously on a menacing tall chair, shrouded in mystery. 

Where does Koguma come from and who exactly is he? Wonka Vision hunted down Tokyoplastic, the 
innovative UK-based 3D animation and design team that masterminded Koguma, in the quest to clear the 
mystery behind Koguma’s origin and purpose for existence. 

“He was born of the unholy union between Sam Lanyon Jones and Andrew Cope. He was delivered by 
caesarian section,” explains Tokyoplastic. 

Koguma’'s weapon of choice? The deadly Nunchaku. His friends? Alas-as Tokyoplastic reveals, “He has no 
friends; when you are lord and master of all creation it is just really really hard to have friends all right.” 

A delicious and dangerous mix of cuddly bear and evil assassin, Koguma is the latest addition to the 
Tokyoplastic vinyl catalog and is usually found on his swiveling 8.5-inch high chair. 

My Plastic Heart distributes the anatomically correct Koguma, who typically is available with a red chair, now 
that the 125 limited-edition white chairs have sold out, although rumor has it that a very very limited black 
chair edition made an appearance at San Diego's Comic Con 2008, followed by another ultra-limited black 
Koguma prototype at New York Comic Con 2009. 

Tokyoplastic’s beautiful and clean Flash-based interactive Website enhances the vinyl experience, providing 
visitors with a rich audiovisual display and animations that create a strange and stunning fusion of organic and 


+ electronic, with traces of urban decay and Tokyo Cyberpunk. 


Tokyoplastic’s virtual web world forms a fitting habitat for Koguma, and is shaded with a predominantly 
white, red, black, and grey palette. Be prepared to block out at least half a day to explore the bloody montages, 
dangerous robots, and ominous drum beats online, but beware that this experience is not for the faint of heart. 

Koguma, after all, spends his Friday nights plotting, and as Tokyoplastic warns, while his plastic heart does 
not bleed real blood, “he does weep tears of pure hate.” 


For more info, go to: tokyoplastic.com. 


For more info, go to: annachambers.com 


Chambers adds. "| guess my demographic is 
people who like my style. And those are the best 





I ¢ HINT MINT: SWEET ON ARTISTS 
By DaVonne Armstrong 

Harley Cross and Cooper Bates have a mission so specific no one would 
guess they would choose breath mints as the medium to execute it through. 

To them, mints-actually, the container they lay in-can be the platform for 
a social statement, or a message of style and art. 

"The design scene is becoming more and more emotional for people,” 
Bates explains. “It's undeniable that design has meaning. We are in the 
throes of witnessing how important it is for people to pay more attention to 
it. For whatever reason, we all have an instinctual attraction to ideas when 
they are merged with beauty.” 

Hint Mint's current artist series featuring Los Angeles illustrator Owen 
Smith, reflects a classic sophistication one finds in an art gallery. Smith's jazz 
pin-up style illustrations reflect a 1920s sense of status and manner, which is 
exactly the kind of track Bates and partner Cross are running on. 

“Owen Smith represents a style that transcends time,” Bates adds. 
“There is a maturity to his limited edition series, and for our customers, it 
lends an opportunity to expand their acumen as art connoisseurs.” 

Bates and Cross spend a great deal of time making sure their mints 
are marketed in a way as to inspire a customer, but their dedication to 
traditional mint business matters hasn't been left to rot. 

Hint Mint has recently released the world’s first antioxidant mint, 
according to Bates, with two of the nation’s most popular flavors. 

“Pomegranate/Acai flavor is our first sour flavor,” he says. “Let's face it, 
while it’s important for us to establish Hint Mint as a brand, we also want to 
be known for setting the curve in designer candy innovation.” 

Innovation and style are two characteristics the Hint Mint packaging 
definitely exemplifies, but they can also whip up a pretty fresh candy. 


For more info. go to: hintmint.com 





~e OHNO! DOOM By Alex Murphy 
CA The label on the octopus-looking Fluffy Yuk Yuk reads, “Do 
not chomp on living creatures. Do not chomp on exterior body 
parts. Yup, that’s gunna sting.” 

After careful examination and the insertion of my finger, | find 
this all to be true and the warning label to be quite necessary. 

It's the fact that this toy, designed by OhNo! Doom, is a 
stuffed animal or plush, that makes its bite truly terrifying. Jordan 
Owen, one of five designers and co-founder of OhNo! Doom, 
says this was all intentional. | 

“| wanted to get the word out to everyone that no matter 
how cute or cuddly something is, it can, and will, bite,” says 
Owen. “I also have a suspicion that it ultimately stemmed from 
my girlfriend's cat. Her cat is a devilishly cute fur-ball, but every 
time | went near the thing it would bite me.” | 

OhNo! Doom opened its doors two years ago in Chicago, 
featuring a shop that has taken the shape of an urban art 
sanctuary. | 

“Our mission is to come together to create innovative ideas, 
art, illustrations, design,” Owen adds. “New experiences and cool 
products in our genre and beyond.” 

The OhNo! Doom stop also hosts local up and coming artists. 
Owen says they do not turn anyone away. 

“We are products of the culture, and strive to evolve it and 
keep pushing it along to the next level,” he says. “We aim to 
stand out from the crowd, create something unique. It’s not as 
much about being original, as it is being innovative and working 
hard to put our spin on every endeavor.” 


For more info, go to: ohnodoom.com 


K e GERMUSU 
By Alex Murphy 

Dubbed as single celled pouches, 
Germusu is just that. 

The little bags look something like 
what you would find in a biology class 
Petri dish, basically little creatures or 
germs-except these guys have zippers 
for mouths. 

According to their site, Germusu is 
the brainchild of Vanessa Germosen who, 
“created Germusu from a childhood love 
of feeding plush and an adult love of 
germs and monsters.” 

“I've been a toy collector and lover 
forever,” recalls Germosen. “| grew up 
with ‘80s toys, the best in my opinion, 
and was always the kid with toys in my 
pocket-ready to play at any time. | still 
have most of my toys from when | was 
a kid too. They brought me so much joy. 
And now that | have some money to 
burn, | spend it making my own.” 

A plastic clip on their heads allows you to attach them to your belt loops or bag so that you can bring your 
Germusu anywhere, which is something people have been doing. Just log on to the Germusu blog and click 
through photos of their little characters all over the world from the Caribbean to Asia. 

Germosen starts her creations simply by writing a poem that she says aims to be gross. From there she 
sketches out what the Germusu should look like, everything from the shape to the eyes. Once the little germ is 
created she then creates it in the real world with fabric, and once perfected it's off to the factory to get produced. 

Figuring out Germosen’s favorite part of making the little creatures “would have to be the extensive research,” 
she explains. “| spend many hours picking noses and digging ears to find inspiration for the next little dude.” 





For more info, go to: germusu.com 
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« SUPERZ7 By Alex Murphy 

Super7 did not start off making toys. In fact, they were simply toy fan 
founded by Brian Flynn in 2001, originally focused on solely being a 

In 2003, Flynn started to design toys and after opening a store 
notebooks to clothes to books. 

“When | began traveling over to Japan and meeting other 
much | was able to find that they were not able to find, b 
was buying vinyl when it was considered bad form to bu 

Fast forward a decade, and everyone in Japan had ¢ 
was an authority on it, and had toys that no one else 

Starting off as a toy fan and collector is a major. 
design characters and toys that | would want in m 
appeal to me.” 

This is what helped to create characters |i 
human and half-creature, such as a squid 
red and crazy different shades of paint 
include Mummy Boy, who has become the 
looks. This style is actually in homage to 

“| make vinyl toys because that is 
they made die-cast of all the main ch 
junk. But, because they were so che 
So you had this huge range of in 
unique. We make vinyl toys be 


‘ancisco based company, 
spotlighted Japanese toys. 
er7 now makes everything from 


ley were astounded, not only at how 

| knew about the toys,” Flynn recalls. “I 
it | didn't care, | was buying them for me.” 
d to appreciating vinyl. And all of a sudden he 


the toys Flynn creates as he explains, “I try to 
. | also try to take note of what makes other to: 





of Infinity, a group of monster villains that-dre half- 

By coming in a variation of different colors, including clear 
le monsters something to collect. Other Super7 characters 
e company and is also available with different finishes and 

‘oy history. 

been collecting for the past 18 years,” explains Flynn. “In Japan 

id those were the premium toys. Vinyl toys were considered cheap 
‘e, they made all the monsters in vinyl, with little quality control. 

on on already bizarre characters, which made the vinyl toys completely 

€ are working within this same legacy.” 


















For more info, go to: st ore.com 
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e ATOMIC MONKEY By DaVonne Armstrong 

The ingenious brains at Atomic Monkey have outdone themselves. 

Out of an entire line of Monster Monkeys, the eldest and most sophisticated of the bunch 
is none other than Count Monkula, a vampire monkey. 

"The Monster Monkeys slowly rose from the grave about three years ago,” recalls Atomic 
Monkey co-creator John Fisk. 

Roberto Jauregui [a member of Atomic Monkey] sketched up an adorable version of the 
corporate mascot-The Atomic Monkey. 

"Rob's take was much cuter, simpler and spookier. We instantly fell in love,” he adds. 
“His name was FrankenMonkey. We simply had to bring this little guy to life.” 

Shortly after, mini monkeys were popping up in the image of classic horror film characters. 

The primary idea behind Count Monkula and his primate buddies was to mimic the 
alternative lifestyle of characters like Alvin and Garfield. 

“We wanted these little guys to be able to live in that bizarre world of kitsch ‘80s cartoon 
shows like Alvin and the Chipmunks,” Fisk explains. “The audacity of talking chipmunks, dogs, 
cats... or now monkeys, living among humans without any sort of response from society is 


e/ e ESC-TOYS By Alex Murphy awesome. That's what we wanted to capture with these little guys.” 
If you are looking for art in toys, look no further than ESC-TOY. Born in the jungles of Brazil, Count Monkula currently takes residence in the suburban 
Combing elements of Japanese culture with American hip-hop is something valley of Vista. It’s here where he has gathered the other monster monkeys he has rescued 

that ESC owner and founder Erick Scarecrow just grew up with. them from their imprisonment at a cosmetics company: Frankie, Wolf Monkey, and Mummy 
“| love Eastern culture, it’s very colorful. It’s really inspiring,” says Scarecrow. Monkey to name a couple. 

“| grew up in the video game age, and during that age when Nintendo and Sega “Now they are on the loose, free to roam and terrorize the world dressed as these classic 

flourished. You had so much of that art in the game-play.” movie monsters,” Fisk says.The only problem is, while these monster creatures give all they 
ESC-TOY was founded in 2005, after Scarecrow, who was an art director at have to scare the unsuspecting citizens of Vista Valley, no one is really frightened by them. 

another company, wanted to be in control and create his own characters. “Every one on earth thinks they're too cute to be scary,” he says. “And their pranks of 

Today, some of his toys are collectors items, such as his Old Skool Kaiju, that terror are most often met with laughter.” 

takes a classic character and puts Scarecrow’s twist on it, giving the toy a retro For more info, go to: atomicmonkey.com 





hip-hop look. 

The toys he creates are also all done in vinyl, which Scarecrow prefers to use 
as a medium. “You can see the quality in the different materials [with vinyl],” 
explains Scarecrow. “And at the same time, it is very good for collectors.” 

Scarecrow oversees the whole process of the toy design from the original 
sketches to the colors. From there, Scarecrow’s crew will get sculpt and paint 
the character until they feel it is ready for sale. Scarecrow even went as far as 
designing the box for Old Skool Kaiju. 

Still, one of ESC-TOY’s most popular characters is a completely blank white 
piece of vinyl shaped like an arcade machine. Soopa Coin-Up Bros. comes with 
white stickers that allows the buyer to create their own arcade game, which has 
always been a passion of Scarecrow’s. 

“The collector gets to do something creative and make their own video game 
with a very low budget,” Scarecrow says. “A secret passion of mine is to design 
video games. | was a real arcade rat and to pay homage to it was a no-brainer.” 


For more info, go to: esctoy.com 
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Paper Foldables are exactly what they sound like. Paper folded into an array of different characters, everything from cats to zombies to girls to typewriters. 
Unlike some toy designers, Bryan Richard Green-or simply, Bryan-the man solely behind Paper Foldables, takes it much more as a hobby. However, that does not mean that Bryan is 
not running a business, and for a commission, he will create a Paper Foldable of you or pretty much anything. 
“I've been working on www.paperfoldables.com for a little over a year now and have secured some pretty cool jobs, producing paper toys for some big name clients,” says Bryan. 
Bryan originally came upon a tutorial that explained how to make paper characters and from there immediately started creating his own, and in no time he created his Website. 
“I've never considered making toys in any other medium besides paper,” Bryan explains. “It’s fun and cheap, and anyone can do it.” 
Bryan uses what he learned at the School of Visual Arts in New York City as a illustration/cartooning major to help him design and create things from hipsters to parakeets. 
“| would say Paper Foldables for me is just another extension of my creative artist side,” Bryan says. “Everyone has a style just by doing something. 
A line | draw will look different from the line you draw, so hopefully my Paper Foldables say, ‘Bryan.’” 


i}. PAPER FOLDABLES By Alex Murphy 


For more info, go to: paperfoldables.com 





Q e PURPLE FLAVOR By Alex Murphy 
These are not the toys that come to mind when you think of your childhood. 

A smiling pot leaf or a grinning scab that sticks to his blood-spotted band-aid friend. But believe it or 
not, behind all of Purple Flavor's twisted creations are stories from Shane Geil’s life. 

“| wanted to be a part of a happy movement,” explains Geil, founder of Purple Flavor. “I want to make 
people laugh out loud. I’m annoyed by mainstream toys, and I'm also political, i.e. Highdy [pot leaf]. 
| make toys that get under your skin a bit.” 

As with other Purple Flavor toys, there is more to Highdy than a political statement. Geil co-created 
the toy with Amy Vutiya, of The Cut and Sew Project, with a much deeper meaning in mind. 

“My brother-in-law Joe was dying from cancer,” Geil says. “He couldn't eat or sleep, and | never saw 
him laugh. People around him discouraged him from smoking marijuana. They had their dumb reasons. 
| wanted to put a “happy face” on marijuana. It wasn't to promote drug use, | just wanted to show the 
positive side. When Joe did smoke he always felt better. He even smiled.” 

The story behind the Scar and Bandage is a similar one. Geil uses these toys that at first glance can 
appear to be somewhat disturbing to try to bring happiness to people, especially when life gets hard. 

“At the end of the day | just want to tickle people,” says Geil. “I want them to tell their friends about 
my toys, and be smiling when they do. That's my goal and ultimately my legacy.” 


For more info, go to: purpleflavor. com 
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0. PATCHTOGETHER: ROBOLUCHA, TIMMY 

THE TOXIC SLIME BALL, AND YETI GUY 

By DaVonne Armstrong 
PatchTogether is a social network with a creative twist. 
Created in December 2007, this site is intended to give artists with unique toy ideas 
the chance to bring their creations to life and earn a little cash in the process. 
“We really liked the idea of toy fans critiquing each others’ work and choosing their 
favorite design for a production run,” the site’s About Us section reads. 
Timmy the Toxic Slim Ball January 2008), Robolucha (February 2008), and Yeti Guy 
(April 2008) are three of Wonka’s favorite PatchTogether Winners. 
Robolucha creator, Mekazoo, was hit with the idea to design Robolucha while 
experimenting with luchador wrestling mask designs. 
“| was always attracted by the aesthetics and design of the luchador masks,” 
Mekazoo explains. “I worked on some pattern design for the masks then the idea 
knocked [at] my door, it would be awesome to design a robot Mexican wrestler.” 
According to Mekazoo, Robolucha is a retired robot wrestler created from the DNA 
of a Mexican wrestler. Robolucha left the sport he loved because there was no opponent 
worthy enough to defeat him. Now Robolucha spends his days and nights in his 
apartment enjoying mechanical nachos and tequila flavored lubricant. 
Yeti Guy, on the other hand, is from the forest of Ravensbeak. However, according to 
his designer, Nevermore, Yeti hangs out in the city streets of the United Kingdom. 
“The Yeti Guy started life in one of my little sketchbooks as just another monster,” 
Nevermore says. “But | took a shine to him and started using him as a signature piece in 
my street art, drawing him on card board, and other lost and found items.” 
Growing up, Nevermore, was a huge fan of monster movies, which played an obvious 
part in the design of Yeti Man. Ultimately, his childhood love for toys acts as a continuous 
inspiration for his designs. 
And then there's Timmy the Toxic Slimeball. he is a super hero of sorts. According 
to the PatchTogether site, Timmy is a radioactive mutant whose main goal is to rid the 
streets of “dirty cops” and protect the “hardworking criminals” of his hometown. 
His secret weapons are acidic vomit and a green slime that shoots out of his stub, the 
one opposite his good hand that holds his booze. Judging from his three eyes, winged 
head and greasy green complexion, Timmy is a law enforcer’s worse nightmare. 


For more info, go to: patchtogether.com 


WUNDERLAND WAR 


By Dane Erbach 


Vinnie Fiorello’s 
fascination with vinyl 
extends past the 
records he releases on 
Paper + Plastick. 


He began to 
dabble in toy design, 
in 2006 dubbing his 
series Monkey Versus 
Robots. Fiorello later 
renamed his company 
Wiunderland War and, 
having discovered 
yet another creative 
escape, began to take 
the trade of toy design 
more seriously. 





“It's influenced by 
‘50s pop, very cartoony 
and iconic, but with 
sarcastic and dark 
overtones,” he says, 
describing Wuinderland 
War's most recent series, 
which features masked, 
simian assassins carrying 
samurai swords and 
octopuses with various 
vices clutched in each 
tentacle (titled “Eight 
Hands for Eight Bad 
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REVIEWS RATING SYSTEM 
WWWWW: I'd trade in my Golden Ticket for this one! 
WWWW: Worth a few rides up and down the Wonkavator 
WWW: Good, but no Everlasting Gobstopper 
WW: I'd rather drown in the chocolate river 
W: Better left incinerated 


PROPAGANDHI 
Supporting Caste 

Considering the 
fact that Propagandhi is aln 
century old, it’s 





stounding 








a quarter of < 
astounding their music remains 
as fierce, vital, complex, and 

passionate as E 
Caste is their fifth pro 
full-length; that doe 





Supporting 








t make 
them the most prolific band 


to come from Canada, but 





it does highlight the irony 
behind earlier compilation album title Where Quantity Is Job #) 
Propaganc e 
continue the turn towards a tech-metal/tech-pop punk hybrid 
other band has at 





25 better than most bands. On this album, 











empted. The addition of second 








artainly lends the band more of an Iron 





avid Guile 
ntially completing their m 
pop-punk-minded metal band. They certainly boast the skills. Each 
in delivers a vances. Lyrically they are 


as outspo y days. When so much of 


ssion to become a 










music 


current music and pop culture shuns political notions of any kind, 





it’s refreshing to hear reliable Propagandhi continuing to raise a 
ruckus. With any luck 
[Gz Welcoming Committee: g7welcomingcommittee.com|] 


Casey Boland 


we'll get another 25 years out them 








AND THEN THERE 
WERE NONE 

Who Speaks for Planet Earth? 
| books, music and bands have 
best suitea to them 


ike Iron and Wine 


Just like 





times of day t 
There's nothing else 
during a socked-in, foggy morning 


soaking up the afternoon sun at the 





> Ihury r ariftir 
on album or aritting 





off the couch at 3 a.m. to Beach | 


BULLYING THE JUKEBOX 


for Planet 


e Were None’s debut full length Who Speak 
which will take its rightful place at the 


J of a nightclub 






bar after consuming a pot and Prozac ¢ he album comes 





a band that, while on the traffic ¢ 





al core ways out the window and < 


t 
-synth-pop As refreshing as it is for a band to take a 





é 
break from the grind to attempt something new, for ATTWN to 
put the vagina-fueled Richar 


to club music makes a 





g “Right Here Wa 





Marx 













ich sense as Rick Astl 


Mastodon show or ligt 





goinc 








come out wit 





[Tooth and Nail. toothandnail.com] Dickse 
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Illustration by Corey Pierce 


AUGUST BURNS RED 


Lost Messengers: The Outtakes 


Hail the comfort of an October beef s 


AUGUST 
BURNS RED 


tew 
mom's couch and a fine doom metal 


album. August Burns Red’s seven-song EF 





Lost Messengers: The Outtakes is exactly 
that, the stuff that could have been on 
their second LP Messengers, but wasn’t 
hat is included in The Outtakes is some 
‘70s metal 


August Burns Red in the 





uncompromising m chanting and screams, vintags 
riffs and some surprising softer sides of / 


| and dainty “Piano Man.” As EPs are usually geared to 







sted fan of the band, The Outtakes is a good sampler for 


to-be since it offers classic ABR metal but throws in t 





of shorter songs that showcase the bar 





breaks up the energy vacuum of death 1 





ew album Constellations due out in Aug 





I 
keep the heads of the bangers moving ‘t 
staff at the A535-Rub plant employed 


[Tooth and Nail, toothandnail.com] Dickson Kent 
www 





AUSTIN LUCAS 

Somebody Loves You 

Though some file Austin Lucas under 

‘folk punk," what he creates is straight up 
country and blues in the grand tradition 

of both forms. The title track begins the 
record with prominent banjo, fiddle, lap 


steel and Lucas’ honky-tonk Hank Williams 








cals. It's hard t lence of 
Lucas’ crust punk pedigree on his third solo outing and that is for 
the better. The album demonstrates his evolution as a rand 
ongwriter, with the record judiciously balancing quieter folk with 
bawdy rave-ups. He's also investigating the traditional countr 
themes of redemption, regret, and resolution. The duets with 


Chloe Manor add ¢ ral songs. “Precio 





; Little Heart 
eptively catchy 


Itar cnoras 





is arguably the best thing he has written, a de 








vocal melody wrapped around tastefully p 





int 
ountry 


Austin Lucas might look the punk part, but | 





Somebody Loves You is a solid album with just en¢ 


make it a compelling listen from start to finish 


[Suburban Home; suburbanhomerecords.com] Casey Boland 
www 


LADYFINGER (NE) 
Dusk 


There are a few states buffering Nebr 
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minged on more 
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MAGIC HEART 
= GENIES 
q Heartifact 





WWW 


MEDUSA 
En Raca Sul 














MILLIONS 


Gather Scatter 


wwww 


MOUTHPIECE 
Can't Kill What's Inside 


www 


She's at least as 


evil as she's goed. 


Reasons to 
fun & hide 





BOOK 
REVIEWS 


By Ben Allen 


It seems some brave souls still 
believe in the power of the book. 


NAVemeColnatantlaremtarcli@n-ladalehii- gam 1ale 
are happy to see their rock memoirs, 
Wcclice (om r-layicyar-]ale mat-] 0) (smal) (2155) 
make it out into the world. So here 
are our top picks for recent self- 
published and small press books 


MOST LIKELY YOU GO YOUR WAY AND 
PLL Go MINE 





MOST LIKELY YOU GO 


YOUR WAY AND I'LL GO MINE 


by Ben Tanzer 

Ben Tanzer's erstwhile novel of the ‘90s 
harkens back to that great era when 
people wanted nothing more than to 
talk all day-about our sex lives and our 
tattoos and our favorite cancelled TV 
shows-without anyone ever telling us 
to worry about an economic meltdown, 
or genocide in Darfur, or that pesky 
little war in Iraq. Well get ready for 

the nostalgia train: Tanzer’s characters 
turn superficiality into an artform 

and listlessness into a lifestyle in this 
charming ramble of a novel about 
relationships gone awry in Manhattan. 
[Orange Alert Press, oapress.blogspot.com] 





MANCHILD 4 


by Brian Walsby 

Brian Walsby has made a fair share 

of enemies in his day—not a surprise 

for a man who's spent 20 years of his 
life drawing antagonistic doodles of 
scenesters in between sets at his own 
bands’ shows. But he’s also made some 
friends in the Melvins, a partnership 
that continues to pay off in the fourth 
installment of his increasingly popular 
Manchild comic series. While the 
illustrated Melvins tour diary (!) is by 

far the highlight of his newest issue, 
Walsby’s trademark satire of, well, 
anyone who takes himself seriously is as 
strong as ever in strips like "We Were All 
Assholes” and “Re-live ‘80s Hardcore.” 
[Bifocal Media, bifocalmedia.com] 





FOUNTAINS 
OF WAYNE 
No Better Place - 
Live in Chicago 


[eer 
fountainsofwayne 
lvg in chicago, 55 y ; 


Fountains of Wayne 
are one of the 
smartest power-pop 
bands around, their 
rich harmonies 
blending in splendidly 
with wry lyrics. 
Somehow, it gets 
lost in translation, as demonstrated during this 
performance filmed back in 2005. The production 
is flawless but the set looks more like a television 
show stage than a rock venue. Why this wasn’t 

a general admission show is one of the biggest 
questions of all. You've got a packed house, 

all neatly lined up in rows, with little room to 

hop up and down, dance, or even do some 
headbanging which should have been expected 
during the mildly raucous “Denise.” The band 
gives back as much as they receive which, during 
and after most songs, is a polite smattering of 
applause with a wild whistle or two from the 
drunk-on-wine frat brothers sitting in the balcony. 
During the highlights of the set, “Radiation Vibe” 
and “Stacy's Mom,” singer Chris Collingwood 
does little more than look like a nervous Clinton 
Kelly (What Not to Wear), afraid of showing any 
emotion. The bonus material-filmed in a recording 
studio late last year—finds the band sticking to its 
melodic pop formula, albeit with acoustic guitars 
and a few different hairstyles. [Shout Factory, 
shoutfactory.com] Chip Midnight 


ww 





Cece ccscecccecccceseoesesessesesseeneeoes 


VARIOUS 
ARTISTS 
This Is Hardcore 2008 


This Is Hardcore Fest 
has become one of the 
preeminent musical 
events in Philadelphia. 
This DVD is a snapshot 
of its third incarnation. 
The bands run the 
gamut of fast, old a eg 
school, and beatdown 
chug. Given the 

fest's location and its 
organizers’ love for the hometown scene, several 
Philly bands take part (Paint It Black, Blacklisted, 
Reign Supreme, and My Turn To Win). There are 
also a few old-timers amidst the mostly youthful 
bunch (Vision, Fahrenheit 451, Maximum Penalty, 
and Ensign). The brief interviews included with 
the live footage make this worthwhile. They offer 
context for the fest, its bands, the fans, and the 
scene. [Eulogy, eulogyrecordings.com] 

Casey Boland 


TERROR °- paint IT BLACK. 


pIsHONOR 





Se Less a band than a far- 
flung (Seattle, Lond 
Mey collective of 
like-minded souls, 











Every once in 
while, a band comes 
along whose songs 

Je validation for 


and require 














girth of the experience 


second album, Are We 7 


Took My 


Computer Away” and " the tone 
f 





is set sending one to the cabinet for the 





cheap hooch and whiskey pigs. How the 





ver 







JY foursome put the pedal down 
"Don't | 


on” where both 


Long Beach 





before the ar with ay 


Dead” and 
could have been included in ‘90s set of 
arhead 


Seattle’s Screaming Trees or Texas’ Fle 





Crisp riffs, great harmonies abound through 





TY and sweeps up the 

» with an untitled smoky ripper that 
"Denial is more than a river in Egypt.’ 
Nothing new, but like a stocked liquor cabine 
dy and whiskey pigs, 
come. [Wig City Records, 
beta.amiestreet.com/label/wig-city-records | 
Dickson Kent 


www 





CON\ 








a good drinkin’ bu 








alw AYS 


\e] stereo. 


It ain’t dirty, it ain’t 
rock. In a world 
of sound-a-like 


pop-punk bands 





see: The Wonder 


All or 





Nothing review), Oh No Not Stereo ditches the 
stereotypical Warped Tour sound (keyboards, 

bouncy rhythms, whiny vocals) and delivers 
an energetic, guitar rich, alterna-rock album 


tnat 





t heavy enough to knock you 


Nill at least mess up your hair a bit! 





is a certain element of Local H (“Can't 





New") and Muse (“Brothers”) | 


T 
Trust Anyone”), the Foo Fighters (“Something 
i} 1 Oh No Not 


‘s bombastic nd though any hint of 








een removed. “Shot 
s as if it might be 


1/Thursday highway 





raw, but it sure does 





power ballads: part 
ack’s I n, part ‘80s hair metal 
[Independent release, ohnonotstereo.net] 


Chip Midnight 


wWwww 





Once you get into 





the industrial/goth 


scene, it's pretty tough 


f 


the leather and long hair 





e piercings and tattoos 


ire often there to stay. Former Bile drummer 


Omen-who records under the name Ooze-is 


n it for life looking like something that horror 





filmmakers in the Js imagined mutants would 


look like in the future (like 2010) after a nuclear 








bomb wiped out most of humanity 


industrial music 


mainstream s ta 
and Skinny 
ice with Front 242 
and KMFD n the ly ‘90s, the mov 


started and ends 








ment 


und subculture of 





r been easy on 

the ears though with a strong computer-and- 
5 manipulated beat, 

ible. The shock factor is 
D, from the G.G. Allin 
\l fuck whoever | 


nutant vocals on 





‘ to the frighteningly 





Ip ¢ over ( a Dir wer s' ) and 

s built a soundtrack to your scariest 
nightmares. [Dark Moon 
Entertainment, myspace.com/oozebyomen ] 


Chip Midnight 


post-apocalyptic 


wWwWWwWw 
\ few things are 
established up front in 
the tirst Tew minutes 
yf this Long Island 
Ptbere | Fs 


ead of itself 





be plentirul 





With the release of Hush, 


The Unknown 
Instructors’ 
mesmerizing mix of 


Asobi Seksu deftly shift 
between swirly dream- 
pop and more dr 


Resurrecting the SoCal 
punk from which the 
band initially sprang, 





Narrows’ febrile mix 


of punk beats, gravel vocals and post- 


punk, hardcore, and cl. rock guitar 

i nto discordance and tw. 
nihilism into hitherto unseen shape: 
aural nightmares. The perfect soundtrack 
for mass murder and mayhem. 
[Deathwish Music, deathwishinc.com] 


wwww 


avant-garde music and 
spoken word vocals is ofttimes compared 
to Captain Beefheart meets Beat poets. 
Funland reminds me of The Last Poets 
minus the Afro-beats—weird and wonderful, 
sinister and stealthy, funky jazz. Raymond 
Pettibon and David Thomas provide hearty 
verbiage for thought. 
[Smog Veil Records, smogveil.com] 
wwww 


garage guitar numbers. 
It’s not a perfect set, but it’s surprisingly 
intricate as the duo fall ever deeper in love 
with moods and atmospheres, all the while 
maintaining their indie-shoegazing sound, 
{Polyvinyl Records, polyvinylrecords.com] 
wwww 


The Uprising slam 
out frenetic numbers in homage to a scene 
now tottering in its teens. Pennyv and 
Bad Religion are obvious influences (Greg 
Hetson and Jim Monroe co-produce), with 
Deception capturing all the fast, furious and 
anthemic power of the originators. 
[Long Live Crime Recor 
WwWwww 


ointheuprising.us] 





DEMO 
I tpn tsi cd REVIEWS 


By Nate Dylan 


With so much new music competing for your attention 


ae these days, it is a struggle just to keep up with the output 


from bands with a recognizable name. But what of the 
smaller bands, quietly self-releasing albums without label 
support and PR budgets? Wonka Vision reviewer Nathan 
Dylan sorts through stacks of CDs sent in by unsigned 
bands to find 3 vaio so of a listen. 


unicronslife.com] Ke 
WWW 








Raa BUILT BY SNOW | aga 
Blend. sincere enthusiasm for ‘80s mainstays 
like Velcro, classic arcade games, oer 
; plastic sunglasses, with an endless supply of 
: ‘incredibly catchy 8-bit | melodies and you've 
got Austin’s up-and-comers, Built by Snow. 
Following the rambunctious instrumental 
opener, the band bounces, blips, and claps 

i through track after track of synth-pop, 
wrapping up their debut LP in just over 20 minutes. Thankfully, 
the album is every bit as satisfying on the second, third, and 
tenth listen. Songs like “Something in 3D, i “Invaders,” and 
“Algometric Touch” should be on everyone's feel-good mixtape. 
eet is we as hell. Expect to ee this band doing big ‘things this 
eis [builtbysnow. com] www - 


PAGO ew mm ie setae ee. 








[Eyeball Records, eyeballrecords.com| ‘ 
ww 


YONDER YEARS / ALL OR NOTHING ECS ee, MARTY FINKLE 
Marty Finkel 7 
The Good Life 


Bringing twangy rockabilly, t raucous | 
~ honky-tonk, and hook- -laden country pop 


native rightly draws comparisons to Ryan 
ie Adams, and Rhett Miller. Multitalented — 
~ Finkel and the solid group behind him. ee 
" — miss over 14 songs ae we bie but. 














Panic Year's eponymous ¢ ae presents 
thing rock a littl fer, the guitar _a band with two very differentsounds, 


1. [No Sleep Records, nosleeprecs.com| ( Mid 


_ they'll follow. The five-song EP begins - 

with two tracks of catchy choruses 
and big riffs punctuated by staccato 
drumming and a vocal delivery 

reminiscent of late-era Get up Kids or 





rock, which i is a confusing letdown after the album's initial 
- burst of energy. The net result is a feeling of ambivalence, 


deus Lees hc sik hides 





With song titles like 





together on his 4th album, this Wisconsin se 





Eight-man band Empty 
Orchestra opens the 
split with a softy. Skip to 
track two and you'll find 
an upbeat number with 
plenty of rockabilly-esque 
guitar—more songs like 
this, please. The Silverbird 
Band ends the disc with 
just enough organ playing 
to remind listeners why the 
keys can play an integral 

~ part in any band. 


Forget the music, most 
people are going to be 
stoked on this record's 


packaging and artwork alone. 


Housed in a quasi-gatefold 
sleeve with album art that 
could spark an Adult Swim 
cartoon, the inside has lyrics, 
band info and a random 
drawing of an office worker 
(you'll just have to see it). 
Awesome. 


"“Scuzdaddy” and "| Don't 


Give a Fuck,” | was expecting 


a hardcore rap group. | was 
fooled. What Kintaro actually 
sounds like is a power-pop 
band with simplistic lyrical 
content that is surprisingly 
endearing. “I wanna be down 
in the dumps man, | wanna 
party like a cave man” gets 
me every time. 


You know how they say to 


never judge a record byits 


cover? Well, feel free to do 
so this time. The cover is 


_ only the beginning of the 


awesomeness, Excellent 
drumming and songs worthy 
of raising a pint to are just 
the start. You're going to 
hear more from this band. 


Sunset opens by taking its 
Beatles influence to the 
next level: They recorded a 


__ live track then overdubbed 


that with another live 
performance. Trippy, man. 
As for the b-side, any guy 
in a relationship should be 
able to relate—just peep the 


song title (“I’m Not a Perfect — 
Person (Looks Like | Fucked 


Up Again)"), 


Ushering in what can 
only be described as the. 
Nintendo-core sound; 


Master Slash Slave combines | 
- programmed beats, live 
drumming and guitar with 


an array of synthesizers all 


heavily influenced by the 


“training interlude” music 


“in Mike Tyson's Punch Out. 


Add a Brandon Flowers- 
esque vocal quality to the 


“mix and you have yourself 
one interesting band. 


vws9 


if 





_Feaving one wondering which direction 


a) Jets to Brazil. The band switches to acoustic-led soft 


and a ag that the band gets its bearings before their next ' 


a 
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| SPLIT W/ TIGERS JAW COMING SOON 
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‘ONLY BOUNDARIES’ 12” W/ CD AVAILABLE NOW | 


[ime = 


FRONTIER(S) 7" covnaonee 
eC : 
OMING SOON | FEATURING CHRIS HIGDON OF 
ELLIOTT 


ALSO COMING SOON FROM NO SLEEP RECORDS 
Double Vision Digital EP, Monument to Thieves CD and more! 
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FOR NO SLEEP RELEASES AND MORE VISIT noseeprecs.com & nosleepsiore.com cZ 
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e-oveers stayt Vovembev Hh, F007 © 
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e 
BY TABITHA VIDAURRI 


... ON CRAIGSLIST 


FINDING A REAL JOB 


THE QUEST FOR 
A PATO. C I Gal N 
THE DARKEST 
CORNERS OF 
THE WEB 


We're all familiar with the 
Internet phenomenon that is 
Craigslist, and we've all at one 
point or another searched the site 
for potential employment. 


Sure, it is notorious for soliciting free work and it’s 
riddled with scams, but Craigslist actually receives more 
traffic than corporate Websites like Monster.com. 

Even Weird Al has a new song that is dedicated to 
Craigslist’s esoteric charm. 


Turn on the radio or television, and it seems like all you 
ever hear about is the bad economy and how difficult it is 
to find work. So in order to help out, we've done some job- 
hunting for you. Some of these gigs may seem far-fetched, 
but they are legitimate employment opportunities, or at least 
the people who wrote them think so. If you happen to see an 
ad you like in your area, why not take a chance and send out 
a resume? It might also be a good idea to make sure your 
tetanus and rabies inoculations are up to date. 


Subject Line: Modeling Opportunity/Car Wash 
(Vancouver, British Columbia) 

We're looking for beautiful girls, who are looking to do some 
modeling and bikini car washing, we will be doing these car 
washes for various companies for advertising opportunities 
and fund raising. The girls must be comfortable in swimwear, 
and modeling. We will also market and build your own 
website which you make profits off of and can serve as a 
portfolio tool for modeling. 


Subject Line: Wild Rooster Catcher (Pahoa, Hawaii) 
Noisy, wild roosters are roosting in a vacant lot next to my 
house, and | will pay someone to catch them and remove 
them from the area. The lot is densely vegetated, and hard to 
get into, so it won't be easy. Will pay ten dollars per rooster, 
and there are at least 5 that | know of. 


Subject Line: Great Job, Great People, Great Places 
(New York, New York) 

Train to be a clinician for a head lice removal company. You 
get to meet new people, make your own hours, and work 
with a great staff. This is a great opportunity for someone 
who does not want to be stuck behind a desk and likes a 
little adventure. 


Subject Line: Relationship Assistance 

(San Francisco, California) 

Super busy affluent entrepreneur who travels a lot for 
work needs part time help finding a girlfriend/LTR. The pay 
would be $30 an hour, up to $5,000 with a bonus if we 
succeed. I’m looking for a youthful, super smart, stylish, 
creative, urban woman. The job would involve finding 

and interviewing 5-10 women online and in person 

(| am picky visually). 






Illustration by Katherine Montalto 


Subject Line: Paranormal Investigators Needed 
(Westland, Michigan) 

The newly formed, Indepth Paranormal Investigators, is 
looking for some paranormal investigators. Have you always 
been interested in the paranormal? Well then this might be 
the perfect position for you. If you have experience that is a 
plus, but experience is not required. Training on equipment 
and to the field will be offered. 


Subject Line: PR Mascot for Wine Outlets 

(Scarborough, Maine) 

We need a shamelessly fun and outgoing person to 
represent us on the street in a giant grape costume! Must be 
enthusiastic and personable. This is a fantastic opportunity 
and excellent resume builder and a “grape” wage! 


Subject Line: Want a new career? (Miami, Florida) 
Hypnotherapy is a wonderful career option, bringing 
independence, financial well-being and heart fulfillment 
together in an interesting and rewarding way to make a 
living. You have the freedom to choose to work when you 
want, where you want, with whom you want, and for the 
salary you want. Psychic abilities a plus. 


Subject Lime: Poop Scooper (Denver, Colorado) 

Scooper will travel to client property, scoop and rake or 
otherwise remove pet waste from grounds, bag waste, 
transport waste and dispose of waste. Scooper needs to 
record accurate notes of service. This is frequently a messy 
job. Work hours are negotiable and can vary depending 

on client load and route. MUST LIKE DOGS and be very 
comfortable with unknown dogs, must not be afraid of dogs. 


Subject Line: In Need of an Experienced Dragon Slayer. 
(Philadelphia, Pennsylvania) 

Two years of Dragon Slaying required, please include resume. 
We will be checking references. 


Note: All of the above job listings were taken directly from Craigslist. ® 


Cre ONLY THING Worse THalh 
HaviInG a JOB IS LOOKING FOF ONe. 


-Bruce McCulloch, The Kids in the Hall 
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1. Medusa Wicked Father 

2. mewithoubYou The Fox, The Crow, and The Cookie 
3. The New Enemy The Pony Collector 

4. Nathaniel Sutton Killer In the House 

5. In the Red Jetbreaker 

6. Kill The Drama Close Friends With Sharp Knives 

7 Damien Zygote By My Hand 

8. The Takers Taker Easy 

9. Emery Cutthroat Collapse 

10. Cyanotic Static Screen 

11. Orenda Fink High Ground 

42. A Newborn Thriller You Can't See Past the Pavement 
13. Last Martyrs Of A Lost Cause Another Rainy Nifelais 


14. My Son the Bum Opinion’s Are Like Ass Holes 
45. Oh No, Not Stereo Hurricanes 

16. Magic Heart Genies Yes Y'all 

17 Oceansize Unfamiliar 

18. The Uprising Enemies 
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1. MEDUSA “Wicked Father” 

From the album En Raga Sti / Medusa 
appears courtesy of Hawthorne Street 
Records / hawthornestreetrecords.com 


2. MEWITHOUTYOU 

“The Fox, The Crow, and The Cookie” 

From the album /t's all crazy! It's all false! It's 
all a dream! It's alright! / mewithout You 
appears courtesy of Tooth & Nail Records / 
toothandnail.com 


3. THE NEW ENEMY “The Pony Collector” 
From the album Shakedown EP / The New 
Enemy appears courtesy of themselves / 
thenewenemy.net 


4, NATHANIEL SUTTON ‘Killer in the House” 
From the album Starlite / Nathaniel Sutton 
appears courtesy of Oak Apple Records / 
oakapplerecords.com 


5. IN THE RED “Jetbreaker” 

From the album Volume 2.0 / In the Red 
appears courtesy of Suburban Home Records 
/ suburbanhomerecords.com 


6. KILL THE DRAMA 

“Close Friends With Sharp Knives” 

From the album Close Friends With Sharp 
Knives / Kill The Drama appears courtesy of 
Kill the Drama / killshedramamusic.com 


7 DAMIEN ZYGOTE “By My Hand” 
Previously unreleased / Damien Zygote 
appears courtesy of Damien Zygote 
Productions / damienzygote.com 


8. THE TAKERS “Taker Easy” 

From the album Taker Easy / The Takers 
appear courtesy of Suburban Home Records / 
suburbanhomerecords.com 


9. EMERY “Cutthroat Collapse” 

From the album / In Shallows We Sail / Emery 
appears courtesy of Tooth & Nail Records / 
toothandnail.com 


10. CYANOTIC “Static Screen” 

From the album Prehab 25 mg / Cyanotic 
appears courtesy of Bit Riot Records / 
bitriotrecords.com 


Compiled & Mastered by Justin Luczejko 
Design by Katherine Montalto @ killmonkies.com 
Assembled at Icon Omni Media 
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11. ORENDA FINK “High Ground” 

From the album Ask The Night / Orenda Fink 
appears courtesy of Saddle Creek / 
saddle-creek.com 


12. A NEWBORN THRILLER 

“You Cant See Past The Pavement” 

From the album A Newborn Thriller / A 
Newborn Thriller appears courtesy of Passion 
Brand Clothing / 
Myspace.com/passionbrandclothing 


13. LAST MARTYRS OF A LOST CAUSE 
“Another Rainy Night” 

From the album Sunrays to Starlight / Last 
Martyrs Of A Lost Cause appear courtesy of 
themselves / lastmartyrsofalostcause.com 


14. MY SON THE BUM 

“Opinion’s Are Like Ass Holes” 
From the album Bipola Victrola / My Son The 
Bum appears courtesy of Wig City Records / 
mysonthebum.com 








15. OH NO NOT STEREO “Hurricanes” 
From the album 003 / Oh No Not Stereo 
appears courtesy of Moxie PR / 
myspace.com/ohnonotstereo 


16. MAGJC HEART GENIES “Yes Y’all” 

From the album Heartifact / Magic Heart 
Genies appear courtesy of M9 Recordings & 
High Art Records / mhgenies.com 


17 OCEANSIZE “Unfamiliar” 

From the album Frames / Oceansize appears 
courtesy of Superball Music / 
myspace.com/oceansizeuk 


18. THE UPRISING, “Enemies” 

From the album Appetite for Deception / The 
Uprising appears courtesy of Long Live Crime 
Records / myspace.com/jointheuprising 
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From the album En Raga Siil / Medusa 
appears courtesy of Hawthorne Street 
Records / hawthornestreetrecords.com 


2. MEWITHOUTYOU 

“The Fox, The Crow, and The Cookie” 

From the album /t's all crazy! It's all false! It's 
all a dream! It's alright! / mewithout You 
appears courtesy of Tooth & Nail Records / 
toothandnail.com 


3. THE NEW ENEMY “The Pony Collector” 
From the album Shakedown EP / The New 
Enemy appears courtesy of themselves / 
thenewenemy.ne& 


4. NATHANIEL SUTTON “Killer in the House” 
From the album Starlite / Nathaniel Sutton 
appears courtesy of Oak Apple Records / 
oakapplerecords.com 


5. IN THE RED “Jebbreaker” 

From the album Volume 2.0 / In the Red 
appears courtesy of Suburban Home Records 
/ suburbanhomerecords.com 


6. KILL THE DRAMA 

“Close Friends With Sharp Knives” 

From the album Close Friends With Sharp 
Knives / Kill The Drama appears courtesy of 
Kill the Drama / killshedramamusic.com 


7 DAMIEN ZYGOTE “By My Hand” 
Previously unreleased / Damien Zygote 
appears courtesy of Damien Zygote 
Productions / damienzygote.com 


8. THE TAKERS “Taker Easy” 

From the album Taker Easy / The Takers 
appear courtesy of Suburban Home Records / 
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appears courtesy of Bit Riot Records / 
bitriotrecords.com 
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11. ORENDA FINK “High Ground” 

From the album Ask The Night / Orenda Fink 
appears courtesy of Saddle Creek / 
saddle-creek.com 


12. A NEWBORN THRILLER 

“You Cant See Past The Pavement” 

From the album A Newborn Thriller / A 
Newborn Thriller appears courtesy of Passion 
Brand Clothing / 
Myspace.com/passionbrandclothing 


13. LAST MARTYRS OF A LOST CAUSE 
“Another Rainy Night” 

From the album Sunrays to Starlight / Last 
Martyrs Of A Lost Cause appear courtesy of 
themselves / lastmartyrsofalostcause.com 


14. MY SON THE BUM 

“Opinion’s Are Like Ass Holes” 
From the album Bipola Victrola / My Son The 
Bum appears courtesy of Wig City Records / 
mysonthebum.com 





15. OH NO NOT STEREO “Hurricanes” 
From the album 003 / Oh No Not Stereo 
appears courtesy of Moxie PR / 
myspace.com/ohnonotstereo 


16. MAGJC HEART GENIES “Yes Y'all” 

From the album Heartifact / Magic Heart 
Genies appear courtesy of M9 Recordings & 
High Art Records / mhgenies.com 


1Z OCEANSIZE “Unfamiliar” 

From the album Frames / Oceansize appears 
courtesy of Superball Music / 
myspace.com/oceansizeuk 


18. THE UPRISING “Enemies” 

From the album Appetite for Deception / The 
Uprising appears courtesy of Long Live Crime 
Records / myspace.com/jointheuprising 











